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Minutes of the meeting of the City of Perth Marketing, Sponsorship and 
International Engagement Committee held in Committee Room 1, Ninth Floor, 
Council House, 27 St Georges Terrace, Perth on  Tuesday, 10 November 2015. 
 

MEMBERS IN ATTENDANCE 

Cr Chen - Presiding Member 
Cr Limnios  
Cr Yong  

OFFICERS 

Mr Stevenson  - Chief Executive Officer  
Mr Carter  - Director Economic Development and Activation  
Mr McDougall  - Interim Manager Economic Development  
Ms Scott -  Marketing, Communications and Events Manager 
Ms Forbes - Assistant Manager - Marketing 
Ms Smart - Governance Coordinator 
Ms Klahn-Jolley - Arts and Cultural Programs Sponsorship Officer 
Ms Galloway - Sponsorship Officer 
Ms Emmons - Governance Officer  
 

OBSERVERS 

The Lord Mayor - Entered the meeting at 4.08pm.  

GUESTS AND DEPUTATIONS 

Nil 

MP195/15 DECLARATION OF OPENING 

4.01pm The Chief Executive Officer declared the meeting open.  
 

MP196/15 MARKETING SPONSORSHIP AND INTERNATIONAL 
ENGAGEMENT  COMMITTEE – ELECTION OF 
PRESIDING MEMBER 

BACKGROUND: 

FILE REFERENCE: P1026043 
REPORTING UNIT: Governance 
RESPONSIBLE DIRECTORATE: Corporate Services 
DATE: 3 November 2015 
MAP / SCHEDULE: N/A 
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LEGISLATION / STRATEGIC PLAN / POLICY: 

Legislation Section 5.12 of the Local Government Act 1995 
 
Integrated Planning 
and Reporting 
Framework 
Implications 

Corporate Business Plan  
Council Four Year Priorities:  Community Outcome 
Capable and Responsive Organisation 
A capable, flexible and sustainable organisation with a 
strong and effective governance system to provide 
leadership as a capital city and deliver efficient community 
centred services.  

 

At its meeting held on 4 June 2013, Council resolved to establish the Marketing, 
Sponsorship and International Relations Committee with the following Terms of 
Reference: 

 

1. To oversee and make recommendations to the Council on matters related to: 

a. marketing of the city (including marketing of the City’s car parks);  

b. initiatives to promote Perth as a tourist destination; 

c. events held in Forrest Place and the Hay and Murray Street Malls and 
other Council reserves and parks; 

d. international relations including Sister City relationships and U.S. Naval 
visits and the World Energy City Partnership; 

e. the implementation of the Christmas Decorations Strategy; 

f. the management of the Australia Day Celebrations;  

g. street busking in the City; 

h. use of the City’s banner and flag sites; 

i. corporate communications and public relations. 

 

2. To assess and determine: 

a. requests made to the Council for donations and sponsorship, with 
authority to approve or decline requests of $10,000 or less; 

b. requests to waive fees associated with the hire of the City's exhibition 
screens in accordance with Procedure PR0720, with authority to approve 
or decline requests over $5,000. 

 

It is noted that at the Special Council meeting held on 22 October 2015, Council 
resolved to refer the Terms of Reference to each of the relevant Committees for 
review. Council also  resolved to amend the title of the “Marketing, Sponsorship and 
International Relations Committee” to the “Marketing, Sponsorship and International 
Engagement Committee”.  
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Membership: 
 
Membership (Members appointed 22 October 2015): 
 

Members: 1st Deputy: 2nd Deputy: 

Cr Chen  

Cr Davidson Cr Green  Cr Limnios 

Cr Yong 

 
Quorum: 
 
Two 
 
Terms Expire: 
 
Local Government Elections October 2017 

DETAILS: 

Section 5.12 of the Local Government Act 1995 requires the members of the 
Committee to elect a Presiding Member. 
 
The procedure that is required to be followed is detailed in Schedule 2.3, Division 1 
of the Act which is as follows: 
 
When the Committee elects a Presiding Member 

 

2. (1) The office of Presiding Member is to be filled as the first matter dealt with –  

(a)  at the first meeting of the Committee after an inaugural election or a 
section 4.13 or 4.14 election or after an ordinary elections day; and 

(b) at the first meeting of the Committee after an extraordinary vacancy 
occurs in the office of Presiding Member. 

 

(2) If the first ordinary meeting of the Committee is more than three weeks 
after an extraordinary vacancy occurs in the office of Presiding Member, a 
special meeting of the Committee is to be held within that period for the 
purpose of filling the office of Presiding Member. 

 
CEO to preside 
 
3. The Chief Executive Officer (CEO) is to preside at the meeting until the office of 

Presiding Member is filled. 
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How the presiding member is elected 
 

4. (1) The Committee is to elect a Committee member to fill the office of 
Presiding Member. 

(2) The election is to be conducted by the CEO in accordance with the 
procedures prescribed. 

(3) Nominations for the office of presiding member are to be given to the CEO 
in writing before the meeting or during the meeting before the close of 
nominations. 

(3a) Nominations close at the meeting at a time announced by the CEO is to 
be sufficient time after the announcement by the CEO, that nominations 
are about to close to allow for any nominations made to be dealt with. 

(4) If a committee member is nominated by another committee member the 
CEO is not to accept the nomination unless the nominee has advised the 
CEO, orally or in writing, that he or she is willing to be nominated for the 
office. 

(5) The committee members are to vote on the matter by secret ballot as if 
they were electors voting at an election. 

(6) Subject to clause 5(1), the votes cast under sub-clause (5) are to be 
counted, and the successful candidate determined, in accordance with the 
procedures set out in Schedule 4.1 (which deals with determining the 
result of an election) as if those votes were votes cast at an election.  

(7) As soon as practicable after the result of the election is known, the CEO is 
to declare and give notice of the result in accordance with the regulations, 
if any. 

 
Votes may be cast a second time 
 

5. (1) If when the votes cast under clause 4(5) are counted there is an equality 
of votes between two or more candidates who are the only candidates in, 
or remaining in, the count, the count is to be discontinued and the meeting 
is to be adjourned for not more than seven days. 

 (2) Any nomination for the office of presiding member may be withdrawn, and 
further nominations may be made, before or when the meeting resumes. 

 (3) When the meeting resumes the Committee members are to vote again on 
the matter by secret ballot as if they were electors voting at an election. 

 (4) The votes cast under sub-clause (3) are to be counted, and the successful 
candidate determined, in accordance with Schedule 4.1 as if those votes 
were votes cast at an election. 

 

The votes are to be counted in accordance with Schedule 4.1 of the Local 
Government Act 1995 as if those votes were cast at an election. If two or more 
candidates receive the same number of votes so that Clause 2, 3 or 4 cannot be 
applied, the CEO is to draw lots in accordance with regulations to determine which 
candidate is elected. 
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COMMENTS: 

 
The Marketing, Sponsorship and International Engagement Committee is required to 
elect a Presiding Member. 
 
Election of Presiding Member 
 
The Chief Executive Officer advised that in accordance with Section 5.12(1) of the 
Local Government Act 1995, Committee members were required to elect a Presiding 
Member to the Marketing, Sponsorship and International Engagement Committee. 
 
The Chief Executive Officer advised that the following nominations (TRIM 
reference 197708/15 and 202441/15) had been received: 
 
Cr Chen nominated herself for the position of Presiding Member. 
Cr Limnios nominated Cr Chen for the position of Presiding Member. Cr Chen 
accepted the nomination. 
 
There being only one Elected Member nominated the Chief Executive Officer 
declared that Cr Chen was elected Presiding Member of the Marketing, 
Sponsorship and International Engagement Committee. 
 
Cr Chen assumed the Chair. 
 

MP197/15 APOLOGIES AND MEMBERS ON LEAVE OF ABSENCE 

Nil 
 

MP198/15 QUESTION TIME FOR THE PUBLIC 

Nil 
 

MP199/15 CONFIRMATION OF MINUTES 

 
Moved by Cr Limnios, seconded by Cr Yong 
 
That the minutes of the meeting of the Marketing, Sponsorship and 
International Relations Committee held on 29 September 2015 be 
confirmed as a true and correct record. 
 
The motion was put and carried 
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The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
 

MP200/15 CORRESPONDENCE 

Nil 
 

MP201/15 DISCLOSURE OF MEMBERS’ INTERESTS 

 

Member / 
Officer 

Minute 
No. 

Item Title. Nature / Extent of Interest 

Cr Chen 
(TRIM 
202460/15)  

MP204/15 Event Sponsorship 
2015/16 – Round Two 
Assessment 

Impartiality Interest – 
Nature: Cr Chen is a non-
financial member of Chung 
Wah Association Inc. 
Extent: No value 
 

Cr Yong 
(TRIM 
202450/15)  

MP204/15 Event Sponsorship 
2015/16 – Round Two 
Assessment 

Impartiality Interest – 
Nature: Cr Yong is a non-
financial member of Chung 
Wah Association Inc. and 
Buddah’s Light International 
of WA. 
Extent: No value 
 

Cr Limnios 
(TRIM 
202452/15)  

MP209/15 Donation 2015/16 – 
Hellenic Community Of 
Western Australia 

Impartiality Interest – 
Nature: Cr Limnios is a 
member of the Hellenic 
Community of WA. 
Extent: No value 
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MP202/15 MATTERS FOR WHICH THE MEETING MAY BE 
CLOSED 

 
The Chief Executive Officer advised that in accordance with Section 5.23(2) of the 
Local Government Act 1995, the meeting will be required to be closed to the public 
prior to discussion of the following: 
 
 

Schedule 
No.  

Item No. and Title Reason 

Confidential 
Schedule 5  

MP205/15 – Event Sponsorship 
(Partnership) – Taste of Perth 2016  

Section 
5.23(2)(e)(iii) 

 

MP203/15 MARKETING SPONSORSHIP AND INTERNATIONAL 
ENGAGEMENT  COMMITTEE – REVIEW OF TERMS OF 
REFERENCE 

BACKGROUND: 

FILE REFERENCE: P1029513 
REPORTING UNIT: Governance 
RESPONSIBLE DIRECTORATE: Corporate Services 
DATE: 3 November 2015 
MAP / SCHEDULE: Schedule 1 – Terms of Reference for Committees as at 

22 October 2015 
Schedule 2 – Proposed Revised Terms of Reference 
presented to Council on 22 October 2015 

 
At its meeting held on 4 June 2013, Council adopted a revised Committees of 
Council structure, establishing the resulting Committees and adopting the terms of 
reference for each Committee. The original Terms of Reference endorsed by Council 
at its meeting held on 4 June 2013 are attached as Schedule 1.  
 
Following the 2015 Local Government Elections, at its special meeting held on  
22 October 2015, Council resolved to refer the Terms of Reference to each of the 
relevant Committees for review. 
 
The current Terms of Reference for the Marketing, Sponsorship and International 
Engagement Committee are attached as Page 2 of Schedule 1 for review. It is noted 
that any amendments proposed will require the endorsement of Council. 
 
The Delegations to Committees are currently included in the body of the Terms of 
Reference.  It is proposed to amend the Terms of Reference so that the delegation 
by Council is annotated and can be more easily varied by Council from time to time. 
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LEGISLATION / STRATEGIC PLAN / POLICY: 

Legislation Section 5.8 of the Local Government Act 1995 
 
Integrated Planning 
and Reporting 
Framework 
Implications 

Corporate Business Plan  
Council Four Year Priorities:  Community Outcome 
Capable and Responsive Organisation 
A capable, flexible and sustainable organisation with a 
strong and effective governance system to provide 
leadership as a capital city and deliver efficient community 
centred services.  

DETAILS: 

The Marketing, Sponsorship and International Engagement Committee has only 
required the cancellation of one Committee Meeting as a result of a Sister City 
Delegation. 
 
Whist there continues to be a year on year reduction in the overall number of items 
presented to the Committee, greater use of Briefings has been beneficial to both 
inform Committee Members and the ability of the Committee to provide guidance on 
projects and event initiatives. 
 
Future pressures on the Committee include the upcoming review of City of Perth 
Sponsorship which will require significant input and direction from the Committee in 
2016. 
 

FINANCIAL IMPLICATIONS: 

There are no financial implications related to this report. 
 

COMMENTS: 

It is considered appropriate that the Terms of Reference for each of the Committees 
are considered by the organisation and its members.  
 
This report is to generate preliminary discussion between Elected Members and the 
Executive for possible amendments to the Terms of Reference of the Marketing, 
Sponsorship and International Engagement Committee. 
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OFFICER RECOMMENDATION: 

That the Marketing, Sponsorship and International Engagement Committee: 
 
1. considers the revised Terms of Reference for the Marketing, Sponsorship and 

International Engagement Committee, as detailed in Schedule 1; 
 
2. notes that any amendments will require the consideration and endorsement of 

Council. 
 
4.08pm The Lord Mayor entered the meeting as an observer. 

 
Moved by Cr Limnios, seconded by Cr Yong 
 
That the Marketing, Sponsorship and International Engagement 
Committee Terms of Reference be amended, as follows: 
 
1. amend Part 1, Section b, to read: 
 

“b. initiatives to promote Perth as a tourist and investment 
destination;" 

 
2. amend Part 1, Section d, to read: 

 
“d. international relations including Sister City relationships and 

U.S. naval visits and the World Energy City Partnership and 
other city partnerships;” 

 
3. add a new Part 1, Section j, as follows: 

 
“j. to oversee the development and implementation of the 

International Engagement Strategy to position Perth as a global 
city.” 

 
The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
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Crs Chen and Yong disclosed impartiality interests in Item MP204/15 (detailed 
at Item MP201/15). 
 

MP204/15 EVENT SPONSORSHIP 2015/16 – ROUND TWO 
ASSESSMENT 

BACKGROUND: 

FILE REFERENCE: P1010627-24 
REPORTING UNIT: Marketing and Events 
RESPONSIBLE DIRECTORATE: Economic Development and Activation 
DATE: 30 October 2015 
MAP/SCHEDULE: Schedule 3 – Assessment Report 

 

Policy 18.8 – Provision of Sponsorship and Donations requires the City to hold two 
funding rounds for event sponsorship applications per financial year. The first round 
of funding is available for events taking place between 1 July and 31 December and 
the second round is for events taking place between 1 January and 30 June.  
 
Partnership applications are not subject to funding rounds and can be submitted at 
any time, preferably, at least six months prior to the event being held. 
 
This report details the assessment of applications for the second round of event 
sponsorship funding for the 2015/16 financial year. Each application was assessed 
according to the criteria outlined in Policy 18.8 and within the program guidelines. 
The amount of funding requested was considered in relation to the benefits to be 
received in return for sponsorship.   
 
Schedule 3 provides a detailed analysis of each application with reasons for the 
recommendation of support or refusal. 
 

LEGISLATION / STRATEGIC PLAN / POLICY:  

Integrated Planning 
and Reporting 
Framework 
Implications 

Corporate Business Plan  
Council Four Year Priorities:  Community Outcome 
Capable and Responsive Organisation 
A capable, flexible and sustainable organisation with a 
strong and effective governance system to provide 
leadership as a capital city and deliver efficient community 
centred services.  

 

Policy 
Policy No and Name: 18.8 – Provision of Sponsorship and Donations 
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DETAILS: 

The tables below outline the events recommended for approval and the applications 
recommended for refusal. 
 
APPLICATIONS RECOMMENDED FOR APPROVAL 
 

Event Sponsorship – Round Two Budget  
 

$264,573 

Applicant 
 

Event 
 

Sponsorship 

Requested  Recommend  

Lifeline WA Young Butchers Picnic $20,000 $20,000 

Tee-Ball Association of 
WA  

Western Australian 
State Tee-Ball 
Championships 

$5,000 $5,000 

The William Street 
Collective Inc.  

Streetside $50,420 $30,000 

WA Marathon Club ASICS Bridges Fun 
Run 

$8,000 $6,750 

WA Medieval Alliance Perth Medieval Fayre $20,500 $10,000 

HBF HBF Run for a Reason $30,000 $26,500 

WA Squash 2016 International 
Squash Challenge 

$5,000 $5,000 

Japan Festival 
Association in Perth Inc.  

Japan Festival Perth 
2016  

$10,000 $8,400 

Rotary Club of 
Heirisson 

Claisebrook Carnivale 
and Duck Derby 

$20,000 $20,000 

Thai-Australia 
Association of WA Inc.  

Songkran Festival Perth 
2016 

$13,936 $11,760 

X-Tri Events Sanitarium Weet-Bix 
Kids TRYathlon 

$13,500 $12,660 

Buddha’s Light 
International 
Association of WA 

Buddha’s Birthday and 
Multicultural Festival 

$50,000 $39,000 

Perth International Jazz 
Festival 

Perth International Jazz 
Festival 

$25,000 $20,000 

Trievents City of Perth Triathlon $21,000 $5,000 

Food Truck Rumble Food Truck Rumble $10,000 $10,000 

SuperSprint Events AustralianSuper 
Corporate Series 
Triathlon 

$15,000 $5,000 

Cathedral Square Fast and Slow $10,000 $10,000 

Proposed Event Sponsorship – Round Two  $ 245,070 

Total Event Sponsorship Budget Remaining  $ 19,503 
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The following event is proposed to be funded from the Northbridge Festival 
budget: 
 

Applicant Event Sponsorship 

Chung Wah 
Association Inc. 

Chinese New Year Fair 
2016 

$70,000 $60,000 

 
The following event is proposed to be part funded from the Eat Drink Perth budget: 
 

Applicant Event Sponsorship 

Big N Northbridge Food and 
Wine 

$10,000 $10,000 

 
No applications are recommended for refusal.  
 
All events have been assessed on their merits against the policy. Whilst no events 
are recommended for decline in this round of sponsorship, in several cases, 
sponsorship has been recommended at a lower level than that requested.  
 
The following table shows the key focus area of each event recommended for 
support, as well as the date of each event, to give an overview of the range and 
timeframe of events within this report.  
 

Reference Event Amount 
Recommended 

Focus Month 

a. Young Butchers 
Picnic 

$20,000 Food and Beverage April 

b. WA State Tee-Ball 
Championships 
2016 

 $5,000 Healthy and Active in 
Perth 

March 

c. Streetside $30,000 Northbridge 
activation 

February 

d. Northbridge Food 
and Wine 

$10,000 Perth at Night/ 
Northbridge 
activation 

March 

e. ASICS Bridges Fun 
Run 

 $6,750 Healthy and Active in 
Perth 

April 

f. Perth Medieval 
Fayre 

$10,000 Food and Beverage/ 
Community Event 

March 

g. HBF Run for a 
Reason  

$26,500 Healthy and Active in 
Perth 

May 

h. 2016 International 
Squash Challenge 

  $5,000 Healthy and Active in 
Perth 

May 

i. Japan Festival 
Perth 2016 

  $8,400 International 
Engagement 

February 

j. Claisebrook $20,000 Food and Beverage/ March 
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Reference Event Amount 
Recommended 

Focus Month 

Carnivale and 
Duck Derby 

East Perth Activation 

k. Songkran Festival 
Perth 

$11,760 International 
Engagement 

April 

l. Sanitarium  Weet-
Bix Kids TRYathlon 

$12,660 Healthy and Active in 
Perth 

April 

m. Buddha’s Birthday 
and Multicultural 
Festival 

$39,000 International 
Engagement 

April 

n. Perth International 
Jazz Festival 

$20,000 Perth at Night/ 
Northbridge 
Activation/ 
International 
Engagement 

June 

o. City of Perth 
Triathlon 

  $5,000 Healthy and Active in 
Perth 

February 

p. Chinese New Year 
Fair 2016 

$60,000 International 
Engagement  

February 

q. Food Truck 
Rumble 

$10,000 Food and Beverage April 

r. Corporate Series 
Triathlon 

  $5,000 Healthy and Active in 
Perth 

April 

s. Fast and Slow $10,000 Food and Beverage/ 
Innovation 

February 
to June 

 
 
FINANCIAL IMPLICATIONS:  
 
ACCOUNT NO: CL1423 1000 7901 
BUDGET ITEM: Recreation and Culture – Other Culture – Other 

Cultural Activities 
BUDGET PAGE NUMBER: 10 
BUDGETED AMOUNT: $ 550,202 
AMOUNT SPENT TO DATE: $ 275,629 
PROPOSED COST: $ 250,070 
BALANCE: $   24,503 

 

ACCOUNT NO: CL1474 0000 7901 
BUDGET ITEM: Northbridge Festival Budget 
BUDGET PAGE NUMBER: 35 
BUDGETED AMOUNT: $103,214 
AMOUNT SPENT TO DATE: $           0 
PROPOSED COST: $  60,000 
BALANCE: $  43,214 
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ACCOUNT NO: CL 14C4 1000 7901 
BUDGET ITEM: Eat Drink Perth  
BUDGET PAGE NUMBER: 35 
BUDGETED AMOUNT: $51,350 
AMOUNT SPENT TO DATE: $         0 
PROPOSED COST: $10,000 
BALANCE: $51,350 

 
All figures in this report are exclusive of GST. 
 

COMMENTS: 

The City received a strong response for the second round of event sponsorship 
applications. All applications have been assessed and recommendations for funding 
have been provided for the Council’s consideration.  

OFFICER RECOMMENDATION: 

That Council: 
 
1. approves Round Two funding of $315,070 for Event Sponsorship for 2015/16 to 

the following applicants: 
 

1.1 Event Sponsorship: 
 

a. Lifeline WA for Young Butchers Picnic; 

b. Tee-Ball Association of WA for WA State Tee-Ball Championships 
2016; 

c. The William Street Collective Incorporated for Streetside; 

d. The Big N for Northbridge Food and Wine; 

e. WA Marathon Club for ASICS Bridges Fun Run; 

f. WA Medieval Alliance for Perth Medieval Fayre; 

g. HBF for HBF Run for a Reason; 

h. WA Squash for 2016 International Squash Challenge; 

i. Japan Festival Association in Perth Inc. for Japan Festival Perth 2016; 

j. Rotary Club of Heirisson for Claisebrook Carnivale and Duck Derby; 

k. Thai-Australia Association of WA Inc. for Songkran Festival Perth; 

l. X-Tri Events for Sanitarium Weet-Bix Kids TRYathlon; 

m. Buddha’s Light International Association of WA for Buddha’s Birthday 
and Multicultural Festival; 

n. Perth International Jazz Festival for Perth International Jazz Festival; 

o. Trievents for City of Perth Triathlon; 

p. Chung Wah Association Inc. for Chinese New Year Fair; 
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q. Food Truck Rumble for Food Truck Rumble; 

r. SuperSprint Events for AustralianSuper Corporate Series Triathlon; 

s. Cathedral Square for Fast and Slow; 

 
2. approves the applicants listed in part 1 above being required to provide the 

benefits to the City of Perth as outlined in the Event Sponsorship Assessment 
Report attached as Schedule 3. 

 
The Marketing, Sponsorship and International  Engagement Committee agreed to 
amend the Officer Recommendation by deleting parts 1.1(f) and 1.1(q) and 
renumbering as appropriate: 

 

f. WA Medieval Alliance for Perth Medieval Fayre; 

q. Food Truck Rumble for Food Truck Rumble; 

 
Moved by Cr Limnios, seconded by Cr Yong 
 
That Council: 
 

1. approves Round Two funding of $315,070 for Event Sponsorship for 
2015/16 to the following applicants: 

 
1.1 Event Sponsorship: 

 

a. Lifeline WA for Young Butchers Picnic; 

b. Tee-Ball Association of WA for WA State Tee-Ball 
Championships 2016; 

c. The William Street Collective Incorporated for Streetside; 

d. The Big N for Northbridge Food and Wine; 

e. WA Marathon Club for ASICS Bridges Fun Run; 

f. HBF for HBF Run for a Reason; 

g. WA Squash for 2016 International Squash Challenge; 

h. Japan Festival Association in Perth Inc. for Japan Festival 
Perth 2016; 

i. Rotary Club of Heirisson for Claisebrook Carnivale and 
Duck Derby; 

j. Thai-Australia Association of WA Inc. for Songkran Festival 
Perth; 

(Cont’d) 
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k. X-Tri Events for Sanitarium Weet-Bix Kids TRYathlon; 

l. Buddha’s Light International Association of WA for 
Buddha’s Birthday and Multicultural Festival; 

m. Perth International Jazz Festival for Perth International Jazz 
Festival; 

n. Trievents for City of Perth Triathlon; 

o. Chung Wah Association Inc. for Chinese New Year Fair; 

p. SuperSprint Events for AustralianSuper Corporate Series 
Triathlon; 

q. Cathedral Square for Fast and Slow; 

 
2. approves the applicants listed in part 1 above being required to 

provide the benefits to the City of Perth as outlined in the Event 
Sponsorship Assessment Report attached as Schedule 3. 

 
The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
 
 
Reason: The Marketing, Sponsorship and International Engagement Committee 

was not convinced that the merit, timing and location of the Perth Medieval 
Fayre and Food Truck Rumble warranted the level of support 
recommended. 

 
4.42pm The Assistant Manager - Marketing entered the meeting. 
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MP205/15 EVENT SPONSORSHIP (PARTNERSHIP) – TASTE OF 
PERTH 2016 

BACKGROUND: 

FILE REFERENCE: P1010627-23 
REPORTING UNIT: Marketing and Events 
RESPONSIBLE DIRECTORATE: Economic Development and Activation 
DATE: 30 October 2015 
MAP / SCHEDULE: Schedule 4 – Post event report 2015 

Confidential Schedule 5 – Financials – Distributed to 
Elected Members under separate cover 

 
Brand Events Australia was established nine years ago. The company has 
successfully delivered several high profile events Australia-wide since that time, with 
their program expanding every year. Events under the Brand Events Australia 
portfolio have  included: 
 

 Top Gear Festival; 

 Masterchef Live; 

 The Margaret River Gourmet Escape; and 

 Taste Festivals (Sydney, Melbourne and Perth); 

Organisers identified Perth as a market with a growing and progressive food and 
dining (restaurant and bar) scene which they believed would be receptive to a world 
class restaurant festival. 
 
Summary of Event: 
 
Taste is an outdoor food festival which has been staged in several countries 
internationally.  Taste Festivals are unique events where attendees can sample 
signature dishes from a range of high profile restaurants within their city.  The event 
also includes a range of quality food and drink brands and entertainment. In 2015 
there were 22 Taste Festivals across the world, all based on the flagship event Taste 
of London. 
 
Taste of Perth 2016 will take place from Friday 29 April to Sunday 1 May on Langley 
Park. The event runs in the format of lunchtime or dinner sessions, with five of these 
held over the three days. The event is designed to bridge a gap in the WA event 
market by providing an opportunity for visitors to engage with unique brands, 
producers and restaurants in one place. 
 
Taste of Perth will partner with at least 13 restaurants (metro and regional), all of who 
will prepare 4 to 5 tapas sized dishes on site. Visitors are able to create their own 
menu, sampling taster sized dishes from a range of top restaurants. The event is 
designed for restaurants to showcase their chefs and offerings.  
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Attendees can purchase tasting size dishes from each of the participating 
restaurants, with dishes offered at a range of price points.  
 
The event is ticketed, with general entry offers starting at $15 presale, children over 
10 at $12 and children under 10 free. The event operates with ‘crowns’ as the official 
currency for the event. These can be purchased on site, or packaged with the entry 
ticket price, and one crown is equivalent to one dollar. Organisers reduced entry and 
dish prices following feedback in the first year of the event.  
 
Organisers anticipate an attendance of 16,000 to 18,000 for the event. The full 
restaurant line-up is still to be released, but will include Taste favourites as in 
previous years. These restaurants will be joined by Perth’s hottest new restaurants, 
also still to be released.   
 
Taste of Perth will be presented in partnership with Electrolux. Their Electrolux Taste 
Theatre features live cooking demonstrations from some of Australia’s leading chefs. 
The event will be joined by a brand new feature – Electrolux Chefs’ Secrets, offering 
visitors the unique opportunity to pick up hints, tips and techniques from some of the 
world’s leading chefs in a series of interactive cooking demonstrations. Hands on 
coming sessions will allow visitors to cook recipes from leading chefs, while also 
learning the latest cooking methods and skills using steam and induction technology. 
Visitors can cook along with chefs to create inspirational dishes. Places are free of 
charge and on a first-come basis.  
 
Meat and Livestock Australia will be presenting A Taste of Beef and Lamb where 
visitors will hear first-hand from a farmer about raising cattle and sheep, whilst 
watching a master butcher demonstrate his craft across a range of cuts of meat. 
Other features of the event will include a series of masterclasses, live entertainment, 
gourmet produce sellers and pop-up bars. 
 
Organisers propose to introduce a “Locals Engagement Session” for the event in 
2016. This session will see local residents, retailers invited to attend the event for a 
private showcase of what the event is. Brand Events have undertaken this in London 
with residents surrounding the event location and see it as a valuable tool to directly 
address and educate those who may not otherwise engage with the event. 
Organisers advise that this session could alternatively be used for trade buyers to be 
hosted/entertained at the event or for trade meet and greets. 
 
International Engagement 
 
The event is part of a global brand and has buy-in from a number of key stakeholders 
including Meat and Livestock Australia (MLA). MLA will, host trade sessions for 
sommeliers and hospitality workers to understand secondary cuts, connecting 
producers with trade and consumers.  
 
Organisers are in discussions with Perth Airport who are looking to create a 
partnership whereby the Perth dining scene will be promoted via a partnership with 
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Taste of Perth to business and leisure travellers passing through Perth Airport in 
March 2016.  The organisers will work with Perth Airport and their airline partner 
(most likely to be Etihad) to engage the audience.  
 
Organisers are also currently working through a partnership with Olive Australia and 
Horticulture Institute of Australia for the Australian Avocado Association to be 
represented. There is a growing interest in developing new industries outside the 
energy and resources sector in Australia and WA has been recognised as having a 
strong Food and Beverage scene.  
Previous Taste of Perth events  
 
The 2014 event was the first to be held in Perth. The event attracted an estimated 
16,500 people, included 11 restaurants and 44 dishes. Event attendees  
 
Attendance for the 2015 Taste Festival was hampered by severe weather; however 
the event still attracted an estimated 11,150 people. The event included over 50 
dishes from 13 participating restaurants. Post-event feedback shows that the event 
attracted attendees from greater Perth, as well as regional WA and almost 200 
interstate attendees.  
 
Organisers advise that in 2015 they made a fairly substantial loss to the event due to 
the weather. They decided against cancellation of the event even in bad financial 
circumstances to ensure that brand integrity was upheld, including that of Major 
Sponsors and all restaurants and exhibitors. Brand Events made an extra effort and 
investment in advertising the event over the weekend and gave out a large number of 
complimentary passes to ensure the events success. The Friday evening session, 
which had fair weather, attracted an attendance of 20% more than that in 2014.  
 
Despite such bad weather, statistics show that the relative spend from visitors at the 
event was higher than the first year, which leads organisers to believe the event has 
a future in Perth. In 2015 Brand Events will open a Perth Office to oversee the Taste 
of Perth and Margaret River Gourmet Escape events.  
 
Venue Hire 
 
Organisers have requested that the City provide in-kind sponsorship of the site hire 
fees for the use of Langley Park for the duration of the bump-in, event and bump-out 
periods of the event (approximately two weeks). This is to include associated 
parking, public building and noise monitoring fees.  
 
City fees and charges (excluding GST) are estimated at: 
 

 Reserve Hire fees - $59,100 

 Application fee - $300  

 On-street parking - $7,680 

 Special Event Food Permit fees - $3,440  



MARKETING, 
SPONSORSHIP AND 
INTERNATIONAL 
ENGAGEMENT COMMITTEE 

- 20 -  10 NOVEMBER 2015 

 

I:\CPS\ADMIN SERVICES\COMMITTEES\2. MARKETING\MKT151110 - MINUTES.DOCX 

 

 Public Building Fee - $1,085 

 Waste Management   $2,640 

 Site Water usage charges - TBC 

The total value of this is approximately $74,245. 
 
Funding 
 
Organisers have requested cash sponsorship of $30,000 and in-kind sponsorship of 
$74,245. Organisers advise that the event took a substantial loss in its first two years 
in Perth, particularly with the impact of the severe weather on the 2015 event, and 
that the organisation is still at a loss as a result of these previous events. Financials 
are attached at Confidential Schedule 5. 
 
The following table shows the City’s previous support for this event: 
 

Year Cash In-Kind Total 

2014 $30,000 $55,000 $85,000 

2015 $30,000 $56,595 $86,595 

2016 (recommended) $30,000 $74,245 $104,245 

 
Organisers advise that the contribution they have requested from the City (in-kind 
site hire fees and $30,000 cash sponsorship) has not changed, however the City’s 
fees for site hire have increased significantly resulting in the increased level of 
funding requested.  Approvals Services Officers advise that prices for ticketed events 
on City reserves were increased in the 2015/16 budget from $0.50 per head to $0.80 
per head. Taste of Perth venue hire fees have therefore more than doubled from 
$22,806 in 2015 to $59,100 in 2016 based on the projected event attendance.  
 
It is proposed that additional funds for this event are drawn from surplus funds in the 
Event Sponsorship budget.  
 
Organisers have again secured sponsorship from Electrolux, and are in discussions 
with several other event sponsors who are unconfirmed at this stage. 
 

LEGISLATION / STRATEGIC PLAN / POLICY: 

Integrated Planning 
and Reporting 
Framework 
Implications 

Strategic Community Plan 
Council Four Year Priorities: Community Outcome 
Healthy and Active in Perth 
Reflect and Celebrate diversity in Perth. 
  

Policy 
Policy No and Name: 
 

18.8 – Provision of Sponsorship and Donations 
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DETAILS: 

Eligibility for Sponsorship: 
 

Criterion Satisfied 

The total value of the event exceeds the sponsorship requested. Yes  

The event takes place within a public space in the City. Yes  

 
Assessment of Application (Partnership): 
 
1. Contribution of the event to the economy of the city. 
 

Taste of Perth 2015 generated over $350,000 in revenue for local businesses, 
restaurants and vendors over the four days of the event. Almost $420,000 was 
also spent with local contractors, suppliers and service providers, and a further 
$170,000 spent within WA on marketing and media campaigns. Feedback from 
the attendees surveyed last year shows that almost 30% of visitors to the event 
spent over half a day in the city before or after attending the event. Restaurants 
and Exhibitors make financial gains from the event.  

 
2. Has a significant national or international profile or the potential to 

develop it. 
 

The event has a significant national and international profile, forming part of a 
series of 22 Taste Festivals around the globe. Taste is an internationally 
recognised brand. Holding the event in the city assists in enhancing the 
reputation of the City of Perth as a destination for top quality events.  
 
Taste Festivals has a global website which attracts global visitation and Taste of 
Perth links to this.  The festivals are recognised globally by world class chefs 
and brands as a premium unique restaurant festival. It is the only kind in the 
world.  The Marketing campaign for Taste of Perth is a 3 month campaign that 
focusses on bringing foodies to the event. The interstate marketing conducted is 
through organisers existing databases and social media channels of over 
200,000 in Sydney and Melbourne through other Taste events.  They also 
utilise the Gourmet escape databases that targets over 50,000 people globally 
and nationally.  The organisers also work with local hotels to promote ticket 
offers to their current guests, as well as email databases of national and 
international clients. 

 
3. Contributes towards the achievement of one or more of the City’s 

marketing objectives: 
 

 to position the city as a city of regional and international significance; 

 to increase visitation to the city; 

 to increase economic investment in the city; 

 to create a vibrant, energetic 24 hour city. 
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As part of an international brand, the event will position the city as a city of 
regional and international significance. The event is held globally and Perth is 
one of only three state capitals where the event is proposed to be held in 2016.  
 
The event will increase visitation to the city, with a minimum 10,000 unique 
visitors estimated to attend the event over the three days. The event will 
increase economic investment in the city.  
 

4.  Preference will be given to events which provide free attendance. 
 

The event will be ticketed. Following feedback regarding ticket prices for the 
2014 event, organisers reviewed the pricing structure in 2015 and offered new 
ticket types and new price point dishes.  

 
5.  Preference will be given to events which will be held exclusively in the 

city. 
 

The event is held in other cities in Australia; Taste of Perth is the only Taste 
Festival held in Western Australia.  
 

6. Benefits to be provided to the City 
 

The benefits provided to the City are detailed in the recommendation section of 
this report. 
 

Event Sponsorship Category: 
 

 Major Civic Partnership – Three to five years funding commitment, $50,000, 
plus CPI; 

 State and National – Three years funding commitment, less than $50,000, plus 
CPI; 

 Annual – Annual or historic funding, less than $20,000; 

 Start-Up/One-Off – Once only funding, less than $15,000. 
 
The applicant is considered eligible for event sponsorship under the Major Civic 
Partnership category, in accordance with Policy 18.8 – Provision of Sponsorship and 
Donations. 
 
Classifications are indicative only and subject to annual consideration. 
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FINANCIAL IMPLICATIONS: 

ACCOUNT NO: 1486 5000 7901 
BUDGET ITEM: Recreation and Culture – Other Culture – Other 

Cultural Activities 
BUDGET PAGE NUMBER: 10 
BUDGETED AMOUNT: $435,345  
AMOUNT SPENT TO DATE: $340,015  
PROPOSED COST: $  95,330  
BALANCE: $           0  
 
ACCOUNT NO: CL1423 1000 7901 
BUDGET ITEM: Recreation and Culture – Other Culture – Other 

Cultural Activities 
BUDGET PAGE NUMBER: 10 
BUDGETED AMOUNT: $ 550,202 
AMOUNT SPENT TO DATE: $ 525,699 
PROPOSED COST: $     8,915 
BALANCE: $   15,588 
 
All figures quoted in this report are exclusive of GST. 
 

COMMENTS: 

Taste of Perth is a renowned event with an international profile.  The event will 
increase visitation to the City over three days, create vibrancy in the city, and 
increase economic investment in the city. In addition the event will raise the profile of 
a number of city-based restaurants and retailers.  
 
The event offers the following economic benefits to the city: 
 

 Taste connects with local suppliers, producers, restaurants and bars, providing 
opportunities for them to grow their brand awareness and connect directly with 
a premium “foodie” audience.  

 It is estimated the event attracts trade visitors including exhibitors, their 
competitors, retail buyers, sponsors , hospitality in WA and event partners and 
media. 

 Taste will engage with WA based contractor’s and service providers to build site 
infrastructure and services such as marquees, plumbing, generators, security, 
cleaning and safety services. 

 Taste employs local staff and crew to manage on-site features and activities. 

 Taste works with local colleges and training organisations, providing a capacity 
for students to work alongside chefs and hospitality greats and regularly 
resulting in future employment opportunities. 
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 Taste heightens Perth’s international awareness as a dining destination, by 
integration in a growing global calendar and by brining international cooking 
talent to the event. 

 Taste champions consumer education on the benefits of using local produce 
through shows, cooking schools and master classes. 

 Taste uses marketing to promote local and city dining sectors, driving increased 
patronage ton city restaurants and bars.  

 Taste brings visitors from affluent suburbs and regions to the city for a 4-5 hour 
session, providing opportunities to cross-promote and attract visitors to other 
city of Perth events in the same period.  

 
It is recommended that Council approves cash sponsorship of $30,000 and in-kind 
sponsorship of $74,245 (excluding GST). 
 
4.57pm The Chief Executive Officer departed the meeting and returned at 5.05pm. 
 
5.17pm The Lord Mayor departed the meeting and did not return. 
 

 
Moved by Cr Limnios, seconded by Cr Yong 
 
That Council: 
 
1. approves Event Sponsorship of $104,245 (excluding GST) including 

a cash sponsorship of $30,000 towards the provision of key event 
services such as security to Brand Events to present Taste of Perth 
2016 at Langley Park from Friday, 29 April 2016 to Sunday, 1 May 
2016; 

 
2. notes that the event organisers will provide the following 

sponsorship benefits to the City: 
 

2.1 the City of Perth to be recognised as a Major Partner for the 
event; 

 

2.2 the City of Perth logo to be used across every instance of 
major logo placement across all marketing; 

 

2.3 the City of Perth logo to appear on selected on-site branding 
throughout the festival; 

 
(Cont’d) 
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2.4 complete integration into the consumer marketing and PR 
campaign (estimated media value $1.8 million), including: 

 
a. logo placement across print, online, outdoor, collateral 

with editorial mentions across radio, TV  and PR 
broadcasts; 

b. at least two dedicated City of Perth questions to be 
included in the Taste of Perth post-show visitor survey 

 
2.5 40 double tickets/passes for the City to distribute as 

promotion  through the Perth City website; 
 
2.6 20 double tickets/passes for the City to allocate as reward and 

recognition to i-City kiosk volunteers who will be volunteering 
at the event; 

 
2.7 40 double tickets/passes for the City to allocate as per 

Corporate Procedure PR1077 Invitation Ticket Allocation; 
 
2.8 9 VIP double passes for Elected Members and guests to attend 

the event; 
 
2.9 6 VIP double passes for City of Perth Officer representatives 

and guests to attend the event as required; 
 
2.10 18 VIP tickets for Elected Members and their guests to attend 

the Gala opening night; 
 
2.11 City of Perth staff to be entitled to purchase tickets for the 

event at 50% discount; 
 

2.12 a private hospitality package for key clients, visitors and city 
guests for one session of the event, including: 

 
a. fast track entry; 
b. exclusive use of private space; 
c. complimentary bar throughout the session; 

 
2.13 host session 1 (Friday lunch) as a ‘City of Perth presents Taste 

of Perth’ with free entry or gold coin donation to charity; 
 

(Cont’d) 
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2.14 the Lord Mayor, or representative, to be invited to open the 
festival and to host the Gala Night as the official event launch; 

 
2.15 a display stand space for the City of Perth in a prominent 

location to capture visitor information;  
 
2.16 Taste of Perth to host a Locals Engagement Session for up to 

50 local residents and retailers at session 2 (Friday evening); 
 

3. notes that a detailed acquittal report, including all media coverage, 
will be submitted to the City by August 2016; and 
 

4. notes that sponsorship/partnership agreements with event and 
program organisers specifically include a condition that no 
invitations/passes additional to the arrangement detailed in this 
report are to be offered, and thus received, by the City and its 
representatives. 

 
The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
 
 

MP206/15 ARTS AND CULTURAL SPONSORSHIP 2015/16 – 
MAJOR PARTNERSHIP – ARTRAGE INC. – FRINGE 
WORLD FESTIVAL 

BACKGROUND: 

FILE REFERENCE: P1031290 
REPORTING UNIT: Community Facilities  
RESPONSIBLE DIRECTORATE: Economic Development and Activation 
DATE: 5 October 2015 
MAP / SCHEDULE: N/A 
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Report Author/Reviewer Disclosures of Interest 

Acting Arts and 
Cultural Development 
Coordinator 

Impartiality 
interest 

The Acting Arts and Cultural 
Development Coordinator is registered 
by Artrage Inc. as an Honorary Life 
Member of Artrage Inc. Although this 
membership has not been formally 
accepted, nor any benefits accepted or 
exercised Honorary Life Members are 
invited to participate in Annual General 
Meetings and member events.  

 
Artrage Inc. has requested Arts and Cultural Sponsorship of $100,000 to support the 
presentation of Artrage managed venues located within the City of Perth boundaries 
during the 2016 FRINGE World Festival.  
 
In addition, Artrage Inc. has requested support to present the 2016 FRINGE World 
Festival from City of Perth Parking. This report proposes that cash and in-kind 
support, if approved by Council, be managed as a single request. It should be noted, 
however, that the level of investment and anticipated outcomes are to be managed 
independently and on the basis of differing service priorities.  
 
The City’s cash sponsorship contribution is measured in accordance with the City’s 
Arts and Cultural Sponsorship objectives, eligibility and assessment criteria whilst the 
in-kind component is expected to off-set the costs associated with using the car park 
and provide a commercial benefit to the City’s parking operations, including 
marketing and promotional exposure at an equivalent value to the support provided. 
This expectation is not comparable to the sponsorship benefits received through the 
City’s cultural investment which prioritises cultural programming outcomes and to a 
lesser extent, positive recognition and promotion of the City’s image.   
 
The City has provided in-kind support to Artrage for the underpropping of the Cultural 
Centre car park since the event’s pilot in 2011. Underpropping is a necessary 
precaution to support the structural integrity of the City’s car park. Approval to 
discount parking fees associated with the underpropping, (50% discount on the 
estimated loss of income) is within the delegated authority of the Director of 
Community and Commercial Services and has previously been approved at that 
level.  
 
In the future, the applicant will be requested to submit a singular request for event 
support to the City and include all requests for in-kind support along with requests for 
cash sponsorship through the Arts and Cultural Sponsorship Program. A 
comprehensive proposal should be submitted by Artrage for the purposes of 
demonstrating the City’s total contribution to the event and mitigating the duplication 
of sponsorship benefits. In respect to the in-kind component the expectation will 
remain that the proposal continues to provide value on return for City of Perth 
Parking.  
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Organisation Background 
 
Artrage Incorporated is a not-for-profit multi-arts organisation and registered charity 
incorporated in 1983 (formerly Festival Fringe Society of Perth).  
 
Artrage has stated its purpose, vision and mission as: 
 
Purpose – To enrich and evolve the creative arts of Western Australia. 
 
Vision –To embed FRINGE World in the hearts and minds of all Western Australians. 
 
Mission – To provide enduring benefits for artists, audiences and a diverse family of 
stakeholders through building the world’s strongest festival. 
 
Artrage is a key contributor to the vibrancy and vitality of cultural life if Perth. Artrage 
is the producer of FRINGE World Festival, Rooftop Movies and Outer Fringe. 
FRINGE World Festival is an open-access annual multi-disciplinary arts Fringe 
festival, presenting work by Independent local, national and international artists. 
Through partnerships with Lotterywest and the Department of Culture and the Arts, 
Outer Fringe tours FRINGE World shows throughout regional Western Australia. 
 
In 2015, the organisation commissioned the Fringe World Festival 2015 Impact 
Report. The report recorded community perceptions of the FRINGE World Festival 
and provided an analysis of the festival’s economic impact. Provided to the City of 
Perth in July 2015, the report recorded the responses of 4,914 members of the public, 
336 participating artists, 15 local businesses and 149 staff. FRINGE World Festival 
2015 Impact Report reports that Gross Visitor Expenditure during the 2015 festival 
was $51,002,924 with a total Gross Economic Movement of $70,894,065.  
 
A copy of the Fringe World Festival 2015 Impact Report has been provided to the City 
of Perth to support the acquittal of the 2015 Festival. 
 
Past Support 
 

The City of Perth has provided sponsorship for the FRINGE World Festival since its 
inception in 2010/11. Artrage Inc. sponsorship is as follows:  
 

Year Description Requested Approved 

2010/11 Spiegeltent Program/ Fringe World Freebies- Event Pilot  
$20,000 
 

$20,000* 

 City of Perth Parking Use of car bays in Cultural Centre Carpark In-Kind $10,000 In-kind  

2011/12        Arts & Cultural Sponsorship Fringe World Festival                                                   $50,000 $50,000 

 Use of Perth Town Hall In-kind Declined 

 City of Perth Parking Use of car bays in Cultural Centre Carpark In-kind $10,108 

 City of Perth Parking Use of Roe Street Car Park - Rooftop Movies In-kind $53,300 In-kind 

2012/13 
Arts & Cultural Sponsorship Fringe World Festival 10 Festival Hub 
Venues  

$50,000 $50,000 

 City of Perth Parking Use of car bays in Cultural Centre Carpark In-kind $10,000 
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 City of Perth Parking Use of Roe Street Car Park - Rooftop Movies In-kind 
$130,660 In-kind 
LOSS OF REVENUE 

2013/14 
Arts & Cultural Sponsorship Fringe World Festival Festival Hub 
Venues  

$51,250 $51,250 

 City of Perth Parking Use of car bays in Cultural Centre Carpark In-kind $10,108 

 City of Perth Parking Use of Roe Street Car Park - Rooftop Movies In-kind 
>$130,000 In-kind  
LOSS OF REVENUE 
172 days 

2014/15 
Arts & Cultural Sponsorship Fringe World Festival Festival Hub 
Venues 

$100,000 $72,531 

 City of Perth Parking Use of Cultural Centre Car Park In-kind $11,409.60 In-kind 

 City of Perth Parking Use of Roe Street Car Park - Rooftop Movies In-kind 
$150,561.65 In-kind 
LOSS OF REVENUE 

2015/16 Arts & Cultural Sponsorship FRINGE World Festival 2016 $100,000  

 City of Perth Parking Use of Roe Street Car Park In-kind 
$190,598 In-kind  
LOSS OF REVENUE 
163 days 

 City of Perth Parking Use of Cultural Centre Car Park In-kind  

*($15,000 Arts and Cultural Sponsorship, $5,000 Marketing Unit)  

 
In accordance with Arts and Cultural Sponsorship Program requirements, an 
acquittal report for the 2014/15 year has been provided.  The 2014 Annual Report 
with audited financial statements has been received.  This information has been 
reviewed and demonstrates a satisfactory acquittal of the City’s previous funding. 
 

Due the open access nature of the festival, individual presenting artists and 
companies are eligible to apply for support of events taking place during the festival. 
In 2015 the City provided support to events including Summer Nights at the Blue 
Room Theatre and to presenting companies Strut Dance, Black Swan State Theatre 
and Road Theatre Company.  
 

The City also provided subsidised venue hire of the Perth Town Hall to some 
presenting artists. It is important that access to additional support remains open to 
individual arts who often incur a financial risk when staging productions, and that this 
support works in partnership with the significant promotional and ticketing support, 
and access to the volunteer network provided to them through their association with 
the FRINGE World Festival. 

LEGISLATION / STRATEGIC PLAN / POLICY: 

Integrated Planning 
and Reporting 
Framework 
Implications 

Strategic Community Plan 
Council Four Year Priorities: Community Outcome 
Healthy and Active in Perth 
Reflect and Celebrate diversity in Perth. 
  

Policy 
Policy No and Name: 18.1 – Arts and Culture 

18.8 – Provision of Sponsorship and Donations 
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Eligibility: 
 
Policy 18.1 establishes the principles for the City of Perth supporting Arts and Culture 
and these principles are used to determine the level of consistency with the program 
or event proposed for sponsorship funding. 
 
Policy 18.8 establishes the criteria for the City’s assessment of sponsorship 
applications requiring the applicant to demonstrate alignment with the policy’s 
objectives and selection criteria as follows: 
 

Applicant Eligibility Criteria 
Category of Sponsorship: Major/ Civic Partnership  

The applicant must:  

Have formally identified arts and/ or culture as its primary 
purpose. 

Criterion Met 

Be a formally constituted not-for-profit, benevolent or charitable 
organisation.  

Criterion Met 

Be an Australian legally constituted entity. Criterion Met 

  

The applicant must not be:  

A government authority, agency or department. Criterion Met 

An individual. Criterion Met 

An applicant that has previously submitted unsatisfactory or 
incomplete reports. 

Criterion Met 

An applicant that has outstanding debts to the City of Perth. Criterion Met 

An applicant that has already received support from the City of 
Perth for this project or any City of Perth sponsorship in the same 
financial year. 

See below 

Project Eligibility Criteria  

The project must: 

Provide a public outcome within the City of Perth boundaries. Criterion met 

Occur within the specified timeframe. Criterion met 

The project must not be: 

For profit or commercial purposes. Criterion met 

For fundraising. Criterion met 

An award ceremony or industry specific presentation. Criterion met 

Training, workshops, research or professional development.  Criterion met 

 

At the time of preparing this report, Artrage has not received cash sponsorship for 
this project in 2015/16. However, the organisation’s request for in-kind support for 
Roof Top Movies has been approved. Please refer to the Past Support section of this 
report.   
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DETAILS: 

Project Summary 
 
The 2016 FRINGE World Festival will take place over a 4 week period showcasing a 
range of performances from independent local, national and international artists, from 
a variety of genres including theatre, circus, dance, cabaret and music. 
 
The FRINGE World Festival program includes Artrage-managed venues that present 
a program of events, predominantly in temporary infrastructure. All Artrage-managed 
venues are located within the City of Perth boundaries. Artrage estimates that 24 
Artrage-managed venues will be presented in 2016.  
 
As an open access festival the FRINGE World Festival includes independently 
produced events and managed venues.  Artrage estimates there will be 102 
independently-managed venues presented in the 2016 festival. A confirmed list of 
independently-managed venues will not be available until registrations close on 5 
October 2015 and the scheduled finalised. 
 
In 2015, the overall FRINGE World Festival attracted an audience of 258,438 at 
ticketed events and 660,093 free and ticketed attendances at 556 events across 113 
venues. The FRINGE World Festival 2015 Impact Report indicates that of these 
events 5% were free and community events. In 2015, FRINGE World exceeded 
forecast attendances of 390,827, with a total of 660,093 people attending festival 
events. In 2016, FRINGE World is expected to attract a total attendance of 750,000, 
with 541,280 of those attendances expected to be at Artrage-managed venues. 
 
2015 FRINGE World Festival Genres 
 

 
 

36% comedy

19% cabaret

16.5% theatre

8.5% music and musicals

5% children's events

5% free and community events

4% circus

3% visual arts

2% dance and physical theatre

2% film and multimedia
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Venues 
 
Artrage-Managed Venues  

Artrage estimates that 24 Artrage-managed venues will be presented at the 2016 
festival. Artrage-managed venues are predominantly pop-up style infrastructure 
including circus tents and spiegeltents imported from Europe for the duration of the 
festival.  

Artrage-managed venues are located in Northbridge at the Perth Cultural Centre, 
The Pleasure Garden at Russell Square and Rooftop Movies at the CPP Roe Street 
carpark, venues include the Big Top, The Royal, Black Flamingo, Casa Mondo, 
DeLuxe, The West Australian Spiegeltent, the Palais de Glaces Spiegeltent, Circus 
Theatre, Rooftop Movies and the Budgie Smuggler artists’ bar at the Bakery and 
include custom pieces of festival infrastructure and environments such as box offices 
and outdoor free performance stages.  

14 of the 24 Artrage-managed venues will be performance venues. Seven 
performance venues will be located in The Pleasure Garden, four performance 
venues located in Perth Cultural Centre and an additional three performance venues 
located in a new FRINGE World site within the Perth CBD. Approximately 65% of 
total FRINGE World attendances occur at Artrage-managed venues. 
 
Independently-Managed Venues 

Independently-managed venues are located throughout the Perth metro area and 
include permanent venues such as the Blue Room Theatre, and temporary venues 
including Noodle Palace. 
 
The sponsorship request directly supports the presentation of Artrage-managed 
venues. 
 
Key Dates 
 
The FRINGE World Festival will take place from Friday, 22 January 2016  to Sunday, 
21 February 2016.  
 
The following key dates have been identified: 
 

Day Date Event 

Monday 5 October 2015 Artist online event registration closes 

Friday 6 November 2015 Deadline for printed guide content 

Thursday  10 December 2015 Program announced and tickets on sale 

Thursday 21 January 2016 FRINGE World Opening Launch 

Friday  22 January 2016 FRINGE World Festival opens to public 

Sunday  21 February 2016 FRINGE World Awards Ceremony 

Sunday  21 February 2016 FRINGE World Festival closes 
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Ticket Prices 
 
Artrage indicates that the average ticket price for a festival event is $27.80. FRINGE 
World presenters independently set the ticket price for their show ranging from free to 
$95 (the most expensive ticket in 2015).  Whilst concession tickets are not available, 
Artrage has implemented a variety of incentives to ensure capacity audiences, these 
include:  

 discounts for group bookings;  

 “mates rates” – presenters offer the discount to family and friends, requires a 
discount code to be entered when purchasing tickets;  

 discounted tickets to festival partners, requires a discount code to be entered 
when purchasing tickets;  

 RushTix – discounted tickets available on the day of the performance, Rush tix 
are on average half the price of the standard ticket; and 

 festival passes, provided to staff, volunteers and registered artists, allows free 
entry to shows that are not sold out. 

 
ASSESSMENT: 
 
The application was measured against the objectives and criteria outlined in the Arts 
and Cultural Sponsorship Guidelines and in accordance with Policy 18.8 and Policy 
18.1. 
 
The project must demonstrate shared objectives as a Major Partner. 
 
Through this category of sponsorship the City supports recurring arts and cultural 
programs by established partners.  2016 will be the fifth year of the FRINGE World 
Festival following a successful pilot program in 2011.   
 
Artrage indicates that based on 2015 registrations, 71% of artists participating were 
Western Australian, 18% Australian and 11% International artists. This is indicative of 
Artrage nurturing a supportive environment for local artists to develop their work and 
presents opportunities for creative and audience development. 
 
Event registration is available to emerging artists and established artists. Depending 
on the registration type, artists received varying levels of assistance and a varying fee 
structure is applied.  Association with the Festival connects artists to the recognisable 
brand, highly visible marketing and promotional campaign and indirect access to a 
large network of venues, events professionals and community of volunteers and 
supporters.   
 
Contributing to Perth’s profile as a pre-eminent cultural destination, the FRINGE 
World Festival has become a major arts event. The Festival is successful in uniting 
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independent artists with a wide audience through a common ticketing system and   
consolidated brand managed by Artrage. 
Based on the Artrage Impact Assessment Report, the event also brings economic 
benefit to local business. As outlined in the report, 50% of surveyed businesses 
indicated their level of trading increased during FRINGE World and 85.7% of 
surveyed business owners agree that FRINGE World has a significant positive impact 
on their business. 
 
The project must be of high artistic quality/cultural relevance. 
 
As an open-access multi-arts festival the artistic quality is likely to vary significantly. 
Artrage has not provided specific artist or programming information and it is therefore 
not possible to make an accurate assessment of the artist quality of the Festival 
program. 
 

Artrage have advised that the Festival program will evolve over the next several 
months, as indicated by the key dates schedule which is consistent with the 
development plan in past years. Artrage has programming influence over events 
scheduled in Artrage-managed venues and has staff experienced in making 
programming decisions.  
 
The artistic quality of other events included in the program is ultimately tested by the 
audience – as indicated by tickets sales, audience demand and recognition through 
the associated FRINGE Awards. The FRINGE Awards encourages artists working 
within a range of art forms and varying levels of expertise and provides recognition 
for achievements in their genre. The open-access structure of FRINGE allows for an 
environment of exploration and opportunity, artistically this will also produce varied 
results and critical reception. 
 
The FRINGE World Festival 2015 Impact Report identifies overwhelmingly favourable 
responses from the general public: 
 

 98% of attendees to the 2015 Festival plan to attend FRINGE World again in 
2016; 

 97% of attendees agree that FRINGE World contributes to making Perth special 
as a City; 

 92% of attendees agree that FRINGE World promotes Perth as a city that is 
globally connected; and 

 90% of attendees agree that FRINGE World Festival is an event that brings the 
whole community together. 

 
The results of the report indicate that the event is of high cultural relevance.  
 

Artrage has stated that the Festival aims to engage a wide and diverse audience. 
Audience surveys that provide quantitative data on age, residential location and 
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engagement with other cultural events, indicate that the organisation has been very 
successful in achieving this goal.  
Artrage has indicated that as the Festival has grown, the FRINGE World audience 
has become more equally represented across the age-range demographic, whilst still 
retaining the strongest representation with a youth audience aged 24-35.  
 
The organisation must have an established relationship with the City of Perth 
and has demonstrated a high standard of service and program delivery. 
 
Artrage has received sponsorship from the City of Perth for approximately twenty 
years. Prior to the commencement of the FRINGE World Festival, Artrage was a City 
of Perth service provider, presenting numerous events for the City including New 
Year’s Eve Celebrations from 2007 to 2010 and the Northbridge Festival from 2005 
to 2008.  
 
Reporting related to past funding was received after the date specified in the 
agreement. The acquittal report has since been reviewed and demonstrates a 
satisfactory acquittal of the City’s funding. In 2014/15 total project income was 
reported as $2,567,748 greater than the proposed budget. The increased income 
was derived from project revenue, a surplus of $215,209 was reported. All City of 
Perth funds were expended in line with the approved budget.  
 
Applicants must demonstrate a financial contribution to the project derived 
from other sources. 
 
A summarised budget representing a cost of $15,608,396 for the entire festival has 
been provided, however the cost of the supported program, as a separate estimate, 
cannot be determined.   
 
The budget includes funding from alternative sources, including confirmed funding 
from Lotterywest ($700,000), Department of Culture and the Arts ($335,983) and the 
MRA ($45,455). 
 
The budget is inclusive of the organisation’s rent and operational costs. Whilst these 
costs could be considered ineligible expenditure items if not directly related to the 
sponsored project, in this instance, the organisation adequately demonstrates the 
operational costs are to be supported through state government funds.  
 
The budget demonstrates self-generated income in the form of program revenue 
($9,852,201) and venue revenue ($3,061,700). Program revenue is forecast to 
increase by approximately $2,100,923 in 2016, whilst venue revenue is expected to 
increase by approximately $403,591.This considerable fluctuation is indicative of the 
Festivals continuing growth and increased capacity for financial sustainability. 
 
The budget indicates that the income derived from the project will be fully invested 
into the delivery of the Festival. The budget includes in-kind and major corporate 
sponsorship of cash and goods and services across a range of businesses.  
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Acknowledgement 
 
The applicant advises that for sponsorship at the requested amount of $100,000 
(exc. GST), the City of Perth would be provided with the following benefits in addition 
to the sponsorship benefits  outlined in the recommendation section of this report: 
 

 9 (double) invitations for elected members and guests to attend the FRINGE 
World Awards Ceremony to be held on Sunday 21, February 2016; 

 5 (double) invitations for City of Perth representatives to attend the FRINGE 
World Awards Ceremony to be held on Sunday 21, February 2016; 

 City of Perth crest featured on online ticket receipts, advertisements (print & 
outdoor); 

 verbal acknowledgement of City of Perth support in speeches at key sponsor 
events; 

 presentation rights to a FRINGE World Award (Dance Award Presented by the 
City of Perth); 

 the Lord Mayor invited to speak at the FRINGE World Awards Ceremony; 

 20 (additional) FRINGE World ticketed events for the City of Perth to allocation 
as per Corporate Procedure PR1077 Invitation Ticket Allocations; and 

 increase half page acknowledgement of sponsorship in FRINGE World printed 
guide to full page acknowledgement. 

 

The organisation has determined Sponsorship Benefits 3.1 to 3.10 to be 
commensurate with a level of support consistent with previous allocations as 
associated with the cash contribution. 
 
In particular, Sponsorship Benefit 3.2 inclusion of the City of Perth crest on Festival 
promotional material and publications has been determined by the applicant to 
include logo recognition on the following: 
 

 Stationery (letterhead & media releases); 

 Festival printed guide; 

 Screen content (subject to campaign strategy); 

 Festival website; 

 E-newsletters; and 

 Festival poster. 

 

It is noted that sponsorship/partnership agreements with program organisers 
specifically include a condition that no invitations/ticket/passes benefits additional to 
the arrangement 3.1 to 3.10 and 5.4 detailed in this report, are to be offered and thus 
received by the City and its representatives. 
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FINANCIAL IMPLICATIONS: 
 

 
All figures quoted in this report are exclusive of GST 

COMMENTS: 

Large scale festivals provide an environment where artists can exchange ideas and 
experience new work which ultimately contributes to the development of the local arts 
industry and establishes networks for artists to tour their work.  
 
The amount of $75,000 (exc. GST) in Arts and Cultural Sponsorship is recommended 
to support the 2016 FRINGE World. This allocation has been considered in the 
context of 2015/16 budget constraints. The City of Perth contribution to the Festival is 
aligned to Artrage-managed venues and as such will support the activation of the 
Northbridge sites, Russell Square, the Perth Cultural Centre and the Bakery.  
 
FRINGE World Festival is Perth’s largest annual cultural event. The City of Perth 
receives substantial benefit from the activity that the Festival generates, and the 
contribution to this event made by independent artists and producers from Perth, 
interstate and overseas.  
 
Artrage is both a client and service provider to the City of Perth. Whilst Artrage 
receives a combination of cash and in-kind support from the City of Perth, the 
organisation is also charged a range of fees including site hire, reparation costs and 
fees for permits which are included in the overall budget. It should be noted that an 
estimated increase of $8,000 in the City’s venue hire fees and associated costs will 
impact on the total production costs identified in the proposed budget. This estimate 
excludes fees associated with the appointment of an Environmental Health Officer to 
monitor festival activities. 
 
Artrage has requested that the City consider an increase in cash sponsorship. This 
increase should be considered in the context of the City of Perth sponsorship review 
and the arts and cultural program as a whole.  
 
Council is yet to consider the Round 2 Sponsorship applications for arts and cultural 
activities occurring in the first half of 2016. Should sponsorship of the FRINGE World 
Festival be approved at the requested amount of $100,000 this would exceed the 

ACCOUNT NO: 121-254-7901 
BUDGET ITEM: Recreation and Culture – Other Culture –  

Donations and Sponsorship   
BUDGET PAGE NUMBER: TBA 
BUDGETED AMOUNT: $1,411,043 
AMOUNT SPENT TO DATE: $   557,278 
PROPOSED COST: $     75,000 
BALANCE: $   778,765 
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balance of the Arts and Cultural Sponsorship Program budget and will be subject to a 
budget review.  
 

Moved by Cr Limnios, seconded by Cr Yong 
 
That Council: 
 
1. approves cash Arts and Cultural Sponsorship – Major Partnership, 

of $75,000 (excluding GST) to Artrage Inc. for sponsorship of the 
2016 FRINGE World Festival, subject to confirmation of associated 
artistic program and schedule of supported Artrage managed 
venues and locations; 
 

2. notes that the sponsorship will directly support the presentation of 
Artrage-managed venues; 
 

3. notes that Artrage Inc. will provide the following event and 
sponsorship benefits to the City of Perth: 
 
3.1  the 2016 FRINGE World Festival; 

 
3.2 inclusion of the City of Perth crest on Festival promotional 

material and publications;  
 
3.3 dedicated half page acknowledgement of sponsorship in 

FRINGE World printed guide (artwork to be supplied by the 
City of Perth);  

 
3.4 weblink to the City of Perth website and acknowledgement as 

sponsor on FRINGE World website;  
 
3.5 20% Sponsor discount code provided on selected 

performances; 
 
3.6 City of Perth crest featured on co-branded sponsor signage at 

the Artrage-managed venues; 
 
3.7 9 (double) invitations for elected members and guests to 

attend a FRINGE World ticketed event; 
(Cont’d) 
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3.8 5 (double) invitations for City of Perth Officer representatives 
to attend one FRINGE World ticketed event, as required; 

 

3.9 9 (double) invitations for elected members and guests to 
attend networking events, including, but not limited to, the 
FRINGE World Opening Launch; 

 

3.10 8 invitations for City of Perth Officer representatives to attend 
networking events, including, but not limited to, the FRINGE 
World Opening Launch, as required; 

 

4. approves up to $12,000 in-kind support (based on  50% of the 
estimated loss of income) to accommodate underpropping in the 
Cultural Centre Carpark, subject to the following conditions: 

 

4.1  Artrage Inc. to meet the cost of all associated equipment hire 
and installation costs; 

 
 4.2  Artrage Inc. to submit a formal request in writing at least one 

month in advance of the event and to the satisfaction of the 
City, providing all information required by City of Perth 
Parking including, but not limited to, event application, plans, 
schedules and engineering certificate; 

 

5. notes that Artrage Inc. will be required to provide the following  
partnership benefits to the City of Perth, to off-set the cost of the in-
kind support: 

 
5.1   acknowledgement of City of Perth Parking (CPP) as an 

Associate Partner of Fringe World 2016 on all associated 
promotional materials; 

 
5.2   City of Perth Parking logo featured on co-branded sponsor 

signage at the Festival venues located in the Urban Orchard; 
 

5.3   inclusion of City of Perth Parking logo on Festival promotional 
materials, including but not limited to, electronic promotions, 
festival posters and printed program;  

 
(Cont’d) 
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5.4 City of Perth to receive 60 complimentary single tickets to a 
selection of Fringe World events to be allocated as per 
Corporate Procedure PR1077; 

 
5.5 copy of a selection of images and footage taken at FRINGE 

World events for use by City of Perth Parking for promotional 
purposes; 

 
5.6 inclusion of a quarter page (landscape) advertisement in the 

FRINGE World  printed program (artwork supplied by City of 
Perth); 

 
5.7 weblink to City of Perth parking from FRINGE World website; 

 
6. notes that the City is to be provided with an acquittal report for the 

supported project within three months of completion of the FRINGE 
World Festival and an audited financial report of Artrage Inc. within 
six months of the conclusion of the relevant financial year.  

 
The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
 

MP207/15 ARTS AND CULTURAL SPONSORSHIP 2015/16 – 
ASSOCIATE PARTNERSHIP – PERFORMING ARTS 
CENTRE SOCIETY 

BACKGROUND: 

FILE REFERENCE: P1031290 
REPORTING UNIT: Community Facilities  
RESPONSIBLE DIRECTORATE: Economic Development and Activation 
DATE: 5 October 2015 
MAP / SCHEDULE: N/A 
 
Performing Arts Centre Society (PACS) has requested sponsorship of $62,531 to 
support the presentation of their 2016 Blue Room Theatre Program (two seasons) 
and Summer Nights, through the Arts and Cultural Sponsorship Program. This 
request is equivalent to the level of sponsorship approved in 2014/15. 
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PACS, trading as The Blue Room Theatre, manages The Blue Room Theatre venue 
located in James Street, Northbridge.  PACS is a not-for-profit organisation and was 
incorporated in 1989. 
 
The organisation has submitted its 2014 Annual Report in support of its application. 
Included in the report is a measure of key performance indicators, demonstrating 
overall audience growth of approximately 14%. The report shows sustained growth 
was achieved in all measured areas including, number of memberships; participating 
artists; productions and number of industry award nominations (42).  
 
The Summer Nights Program commenced in 2009 and is now presented as an 
independent curated program within the Fringe World Festival.  
 
In 2014/15, the City approved an increase of $10,000 in arts and cultural sponsorship 
to facilitate heightened support to independent artists participating in the Summer 
Nights program. Specifically, PACS increased the financial support available to 
Summer Nights producers. The organisation has demonstrated that the increased 
support, intended to produce professional development outcomes to independent 
artists and support the sustainability of audience growth, has been successful.  
 
In response to producer surveys in 2014, PACS proposes to increase the marketing 
and technical support available to WA artists in 2016 in lieu of a cash subsidy. PACS 
proposes to continue to meet the cost of FRINGE World registration fees for the 17 
WA seasons, the remainder of the $10,000 aligned to Summer Nights ($4,900) will 
be allocated to providing professional production and technical mentorships. A 
synopsis has been provided which identifies the 17 eligible WA productions and the 
type of mentoring they will receive. 
 
As the only independent theatre venue in Western Australia, the Blue Room offers a 
unique environment for encouraging development of local artists. The Development 
Season, open to both professional and emerging theatre-makers, has a particular 
emphasis on innovation and the development of artists and artform. 90% of the box 
office is returned directly back to the production, benefiting local artists. 
 
In 2014, PACS attracted 20,751 audience members into the City through its annual 
program. Audiences were actively encouraged to engage in pre or post show dining 
opportunities through PACS partnerships with local restaurants. In 2014, PACS 
conducted an audience survey that indicated that audience members on average 
spent an additional $40 within the City of Perth per visit. 
 
The Blue Room Theatre has identified its purpose and vision: 
 
Purpose 
 
The Blue Room Theatre enables the development of local performing artists by 
providing a venue, resources and support to create and produce their work. 
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Vision 
 
To strengthen the West Australian theatre sector through our program and be 
recognised as the preeminent organisation in Australia for independent performing 
artists to make and present their own work. 
 
Past support 
 
The City of Perth has provided sponsorship to Performing Arts Centre Society for 
seven years. Sponsorship history is as follows:  
 

Year Amount 
provided 

Description of supported program 

2008/09 $30,000 Season One and Two 

2009/10 $30,600 Season One and Two 

2010/11 $31,365 Season One and Two 

2011/12 $50,000 Season One and Two and Summer Nights 

2012/13 $51,250 Season One and Two and Summer Nights 

2013/14 $52,531 Season One and Two and Summer Nights 

2014/15 $62,531 Season One and Two and Summer Nights 

Requested 2015/16 $62,531 Season One and Two and Summer Nights 

Proposed 2015/16 $62,531 Season One and Two and Summer Nights 

 
An acquittal report for the 2014 supported activity has been provided.  The 2014 
Annual Report with audited financial statements has been received.  This information 
has been reviewed and demonstrates a satisfactory acquittal of the City’s previous 
funding. 

LEGISLATION / STRATEGIC PLAN / POLICY: 

Integrated Planning 
and Reporting 
Framework 
Implications 

Strategic Community Plan 
Council Four Year Priorities: Community Outcome 
Healthy and Active in Perth 
Reflect and Celebrate diversity in Perth. 
  

 
Policy 
Policy No and Name: 18.1 – Arts and Culture 

18.8 – Provision of Sponsorship and Donations 
 
Eligibility: 
 
Policy 18.1 establishes the principles for the City of Perth supporting Arts and Culture 
and these principles are used to determine the level of consistency with the program 
or event proposed for sponsorship funding. 
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Policy 18.8 establishes eligibility and assessment criteria for the City’s assessment of 
sponsorship applications requiring the applicant to demonstrate alignment with the 
policy and objectives according to category of sponsorship. 
 

Applicant Eligibility Criteria 

Category of Sponsorship: Associate Partnership  

The applicant must:  

Have formally identified arts and/ or culture as its primary 
purpose. 

Criterion Met 

Be a formally constituted not-for-profit, benevolent or 
charitable organisation.  

Criterion Met 

Be an Australian legally constituted entity. Criterion Met 

The applicant must not be:  

A government authority, agency or department. Criterion Met 

An individual. Criterion Met 

An applicant that has previously submitted unsatisfactory or 
incomplete reports. 

Criterion Met 

An applicant that has outstanding debts to the City of Perth. Criterion Met 

An applicant that has already received support from the City 
of Perth for this project or any City of Perth sponsorship in the 
same financial year. 

Criterion Met 

Project Eligibility Criteria  

The project must: 

Provide a public outcome within the City of Perth boundaries. Criterion met 

Occur with the specified timeframe. Criterion met 

The project must not be: 

For profit or commercial purposes. Criterion met 

For fundraising. Criterion met 

An award ceremony or industry specific presentation. Criterion met 

Training, workshops, research or professional development.  Criterion met 

DETAILS: 

Project Summary 
 
Project A – Summer Nights Program 
 
Summer Nights is a multi-award winning independent program presented within The 
Blue Room Theatre’s and Perth Institute of Contemporary Arts (PICA) performance 
spaces. 
 
In 2016 The Blue Room Theatre will present productions over four weeks in January 
and February. The program is managed and curated by the Blue Room Theatre and 
promoted as part of the FRINGE World Festival. Summer Nights targets a new and 
broad audience to The Blue Room Theatre. In recent years, Summer Nights has 
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sustained consistent audience growth. In 2014, the program attracted 83% capacity 
and in 2015, 90% capacity. The 2016 program is expected to sustain this level of 
audience growth. 
 
The Blue Room Theatre received over 120 applications for the 2016 Summer Nights 
program. 16 local productions have been selected for presentation as part of 
Summer Nights in 2016.  
 
Project B – The Blue Room Theatre Seasons One and Two 
 
The Blue Room Theatre presents two seasons annually, showcasing a total of 15 
productions. Each season presents original work or work not previously seen in 
Western Australia by emerging and mid-career artists. 
 
Applications to present works are submitted by independent producers and are 
assessed by an industry peer assessment panel with established criteria. 
 
The Blue Room Theatre seasons provide development opportunities for local artists. 
In addition to providing the venue free of charge, The Blue Room Theatre also 
provides professional support including technical and production support, marketing 
support and a booking service with artists receiving 90% of box office sales. 
 
The Blue Room Theatre Seasons has sustained consistent audience growth. In 
2014, the program attracted 83% capacity and in 2015, 90% capacity. The 2016 
program is expected to retain high levels of audience capacity. 
 
The Blue Room Theatre Seasons offers WA local and mid-career artists the 
opportunity to present work in a low-risk supported environment. 
 
Venues 
 
The Blue Room Theatre Season’s performances take place within The Blue Room 
Theatre and The Blue Room Studio performance spaces. The PICA performance 
space and The Blue Room Theatre and Studio are used during Summer Nights to 
accommodate the volume of productions presented in the four week period. The Blue 
Room Theatre and Perth Institute of Contemporary Arts are located in James Street, 
Northbridge within the Perth Culture Centre Precinct. 
 
Ticket Prices 
 
Standard tickets are priced from $20 to $25 and concession tickets are priced from 
$15 to $23. 
 
ASSESSMENT: 
 
Arts and Cultural Sponsorship Guidelines and in accordance with Policy 18.8 and 
Policy 18.1. 
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The identified objective of an Arts and Cultural Associate Partnership is to support 
arts and cultural activities that: 
 

 Invest in the development and presentation of local arts and cultural activity. 

 Enhance the profile of the city of Perth as a pre-eminent cultural destination. 

 Enhance the corporate profile of the City of Perth. 

 Contribute to the economy of the city. 
 

Located in the Cultural Centre precinct, Northbridge, The Blue Room Theatre’s year-
round programs attract many thousands of people to the area with its innovative 
programs. 
 
The Blue Room Theatre is a popular venue during the FRINGE World Festival when 
the Summer Night’s Program is presented, and throughout its annual program, as 
demonstrated by consistently high patronage. The venue supports other cultural 
activity in the area and in recent years has been used to accommodate and partner 
with other cultural activities, recently this has included Naidoc Week celebrations and  
Awesome International Arts Festival. 
 
The project must demonstrate shared objectives as an Associate Partner. 
 
Through this category of sponsorship the City supports recurring arts and cultural 
programs by established partners.  
 
The Blue Room Theatre is committed to supporting the development of news works 
and the presentation of local arts and cultural activity. The Blue Room Theatre’s 
Development Season, is a unique opportunity for professional and professional 
emerging theatre makers to present their work in a supportive environment.  
 
The local economy benefits from regular and ongoing cultural programming which 
ensures that the Cultural Centre, easily accessible from Northbridge and the city’s 
retail precincts, facilitates an active and vibrant destination to visit. 
 
A recent survey conducted by The Blue Room Theatre indicates that The Blue Room 
Theatre patrons contribute approximately $850,000 to the local economy annually, 
based on an average spend of $40 per patron (in addition to expenditure at The Blue 
Room Theatre). 
 
The project must be of high artistic quality/cultural relevance. 
 
The Blue Room Theatre offers a successful suite of opportunities for local theatre 
makers to develop their artform. 
 
In 2014, Blue Room Theatre productions were nominated for a total of 42 industry 
awards. The Blue Room Theatre has nurtured an environment where creative 
development is encouraged. Emerging and mid-career producers are supported by 
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industry mentors to extend their skills and take creative risks. In a sector where risk 
taking can be considered a significant factor in presenting innovative and celebrated 
works, The Blue Room Theatre offers a unique environment where the financial 
implications of such risks are lessened by the support, both cash and in-kind, 
provided by the venue. 
 
Applications to present independent productions at The Blue Room Theatre are 
assessed by an independent assessment panel of industry peers. Productions are 
assessed against established assessment criteria. Applications for the 2016 Summer 
Nights program were assessed against the following criteria: 
 

 works that suit PICA’s black box performance space; 

 new or existing works of contemporary dance, experimental theatre, live art, 
new music and sound; 

 projects with conceptual rigour, have been thoroughly researched and are 
culturally engaging and relevant, experimental approaches to art form 
development and innovative live experiences; 

 for audiences – ambitious, unusual; and 

 works by artists at pivotal stages of their career. 

 

The organisation must have an established relationship with the City of Perth 
and has demonstrated a high standard of service and program delivery. 
 

The Performing Arts Centre Society (PACS) has a successful history of managing the 

presentation of The Blue Room Theatre Program. PACS has an active and 

experienced Board of Management and a professional staff. 
 
PACS has been supported through the Arts & Cultural Sponsorship Program since 
2008. The organisation has demonstrated successful achievement of its objectives 
since this time. 
 
As part of its application for sponsorship, PACS has submitted a copy of the 2014 
Annual report, providing evidence that the organisation has generally met and 
exceeded most of its performance indicator benchmarks, attracting larger audiences 
and presenting critically-acclaimed work.  
 
A detailed marketing plan and a schedule of 2016 programming has been submitted 
in support of the application. The organisation has a membership base, over 500 
paid members, and a subscriber list of 6,950. 
 
Applicant must demonstrate a financial contribution to the project derived from 
other sources. 
 
PACS has provided a consolidated project budget for the proposed programs 
indicating a confirmed financial contribution from the Australia Council. 
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The consolidated project budget for the proposed program includes State and 
Federal Grants (25% of total budget) and an estimated figure for ticket sales (54% of 
total budget, 90% of which is returned to artists), bar revenue, donations, in-kind 
support and corporate sponsorship.  
 
The City of Perth sponsorship request across three seasons is approximately 9.6% of 
the cost of the program. The sponsorship represents a contribution of approximately 
$3.29 per audience member.  
 
Acknowledgement 
 
For $62,531 (exc. GST) the applicant will be required to provide the benefits as 
outlined in recommendations 2.1 to 2.11.  
 
It is to be noted that partnership agreements with event and program organisers 
specifically include the condition that no invitations/tickets/passes benefits additional 
to the arrangement detailed in this report, are to be offered and thus received by the 
City and its representatives. 
 
 
FINANCIAL IMPLICATIONS: 
 

 
All figures quoted in this report are exclusive of GST 
 

COMMENTS: 

The Blue Room Theatre season continues to meet the City’s Arts and Cultural 
Sponsorship objectives and responds to the aims and goals as articulated in the 
City’s Arts and Culture Policy 18.1. 
 
The Blue Room Theatre’s programs are affordable and accessible for the public to 
attend and consistently provide value to the community who are encouraged to 
engage with local theatre in a unique environment. This environment encourages the 
presentation of high quality, innovative theatre, and supports the economic 
enhancement of the Northbridge and Cultural Centre precincts through partnerships 
with local businesses. 
 

ACCOUNT NO: 15C480007901 
BUDGET ITEM: Recreation and Culture – Other Culture –  

Donations and Sponsorship   
BUDGET PAGE NUMBER: 10 
BUDGETED AMOUNT: $1,411,043 
AMOUNT SPENT TO DATE: $1,226,678 
PROPOSED COST: $     62,531 
BALANCE: $   121,834 
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The recommended investment of $62,531 is equal to the level of sponsorship 
provided in 2014/15.  
 

Moved by Cr Limnios, seconded by Cr Yong 
 
That Council: 
 
1. approves cash Arts and Cultural Sponsorship – Associate 

Partnership, of $62,531 (excluding GST) to Performing Arts Centre 
Society for sponsorship of the 2016 Blue Room Theatre Program; 
 

2. notes that Performing Arts Centre Society will provide the following 
program and sponsorship benefits to the City of Perth: 

 
2.1 2016 Blue Room Theatre Program, consisting of Summer 

Nights and The Blue Room Theatre Seasons; 
 

2.2 inclusion of the City of Perth’s crest on all promotional 
materials relating to the 2016 Blue Room Theatre Program, 
including but not limited to season brochures and programs, 
media releases and media packs, posters, flyers, annual report 
and website; 
 

2.3 supporting rights to Summer Nights and two season’s within 
the 2016 Blue Room Theatre Program, cited as “proudly 
supported by the City of Perth”; 
 

2.4 City of Perth signage to be displayed at The Blue Room 
Theatre for the duration of the supported seasons; 
 

2.5 Half-page acknowledgement of sponsorship to appear in the 
2016 Season One and Season Two brochures; 
 

2.6 inclusion of the City of Perth’s crest on the front cover of the 
2016 Season One, Two and Summer Nights brochures, with 
acknowledgement cited as  “proudly supported by the City of 
Perth”; 
 

2.7 invitation for the Lord Mayor or representative to speak and 
launch the Blue Room Theatre Awards; 

 
(Cont’d) 
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2.8 verbal acknowledgement of the City of Perth’s support in any 
formal proceedings including the 2016 Season Launch; 
 

2.9 verbal acknowledgement of the City of Perth’s support in all 
related public programs and events; 
 

2.10 9 (double) invitations for Elected Members and guests to 
attend all major events including season launches, opening 
night performances and the Blue Room Theatre Awards Night 
(total 35 double invitations); 

 
2.11 a maximum of 35 (double) invitations for five City of Perth 

Officer representatives to attend all major events including 
season launches, opening night performances and the Blue 
Room Theatre Awards Night as required; 

 
3. notes that on completion of the project Performing Arts Centre 

Society is required to provide to the City of Perth: 
 

3.1 an acquittal report within three months of project completion; 
 
3.2 an audited financial report of Performing Arts Centre Society 

at the end of the relevant financial year. 

The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
 
 

MP208/15 EVENT SPONSORSHIP (PARTNERSHIP) – IGA 
CAROLS BY CANDLELIGHT FOR VARIETY 2015 

BACKGROUND: 

FILE REFERENCE: P1010627-30 
REPORTING UNIT: Marketing and Events 
RESPONSIBLE DIRECTORATE: Economic Development and Activation 
DATE: 26 October 2015 
MAP / SCHEDULE: Schedule 6 – Post Event report 2014 
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IGA Carols by Candlelight is a Christmas Carolling event with 70 years history within 
the city. The event has become an integral part of the City’s traditional Christmas 
program and is promoted as part of the City’s Festival of Christmas event. 
 
Until 2014 the event was organised by the Apex Club of Perth Inc. In 2015 the event 
will be presented by Variety WA.  
 
Variety is a children’s charity which aims to empower Western Australian children 
who are sick, disadvantaged or have special needs. Variety gives practical 
equipment, programs and experiences to these children with an aim to help them to 
live, laugh and learn.  
 
Summary of Event: 
 
A request for cash sponsorship of $40,000 has been received from Variety WA for 
the IGA Carols by Candlelight event. The IGA Carols by Candlelight is a large scale 
Christmas carolling event which is in its 71st year in 2015. The event will be held on 
20 December 2015 in Langley Park from 6.30pm to 9.45pm. The event is held 
annually on the last Sunday before Christmas Day and historically includes 
international acts. Gates will open at 4.00pm for families to claim a spot and picnic 
prior to the event. The event will commence at 6.30pm with interactive children’s 
activities, with the main show starting at 7.30pm.  
 
The event has historically been held on Supreme Court Gardens, but has been 
moved to Langley Park in 2015 due to Supreme Court Gardens being unavailable for 
the event.  
 
In 2014 the event attracted 9,404 people, and Apex was able to donate $90,000 to 
local charities. Organisers anticipate an attendance of 10,000 at the 2015 event.  
 
Variety WA has worked together with The Apex Club of Perth on this event for 
several years. In 2015 the Apex Committee are working closely with Variety WA to 
ensure a smooth hand over process.  
 
2014 was also the first year that Channel Nine came on board to create a TV show to 
be shown in the week leading up to Christmas. This has been agreed again for 2015.  
A post-event report for the 2014 event has been included at Schedule 6.  

Funding 

The total cost of the event is $280,000. Organisers have requested cash sponsorship 
of $40,000 (14% of the total cost of the event). Cash sponsorship of $36,015 (13% of 
the total cost of the event) is recommended. This is the level of sponsorship provided 
in 2014 and is again recommended due to budget constraints.  

The following table shows the City’s support for the event since its inception.  
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Year Amount 

1996 – 1997 $8,000 

1998 – 2002 $9,000 

2003 – 2004 $17,000 

2005 $19,000 

2006 $21,000 

2007 $24,404 

2008 $28,000 

2009 $28,000 

2010 $28,560 

2011 $29,303 

2012 $33,000 

2013 $35,000 

2014  $36,015 

2015 (requested) 
2015 (recommended) 

$40,000 
$36,015 

 
The event has historically been supported under the City’s Event Sponsorship – 
Partnership Program. There are no comparable events to this event, it has a long 
history of support from the City and has become a fixture on the City’s Christmas 
calendar.  

LEGISLATION / STRATEGIC PLAN / POLICY: 

Integrated Planning 
and Reporting 
Framework 
Implications 

Strategic Community Plan 
Council Four Year Priorities: Community Outcome 
Healthy and Active in Perth 
Reflect and Celebrate diversity in Perth. 
  

Policy 
Policy No and Name: 18.8 – Provision of Sponsorship and Donations 
 

DETAILS: 

Eligibility for Sponsorship: 
 

Criterion Satisfied 

The total value of the event exceeds the sponsorship requested. Yes 

The event takes place within a public space in the City. Yes 

 
The event is eligible for sponsorship under the Event Sponsorship Program. 
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Assessment of Application (Partnership): 
 
1. Contribution of the event to the economy of the city. 
 

The event increases visitation to the city and is likely to provide economic 
benefit to the City. The event attracts an estimated 9,000 to 10,000 people to 
the city who, given the time of year, are likely to spend time in surrounding 
businesses prior to attending the event, and to utilise the city’s carparks.  

 
2. Has a significant national or international profile or the potential to 

develop it. 
 

IGA Carols by Candlelight is a major capital city event which attracts visitors 
from all over the greater metropolitan area. The event activates the river front 
and creates an additional experience for families visiting the city in the lead up 
to the Christmas period. It assists in positioning the City as the premier 
destination for Christmas activities and is included in the City’s annual Festival 
of Christmas promotion.  

 
3. Contributes towards the achievement of one or more of the City’s 

marketing objectives: 
 

 to position the city as a city of regional and international significance; 

 to increase visitation to the city; 

 to increase economic investment in the city; 

 to create a vibrant, energetic 24 hour city. 
 

The event creates vibrancy in the city and increases visitation to the city. The 
event may provide an economic benefit to city businesses, with families 
spending time at retailers and restaurants prior to and after the event. The event 
encourages the use of the City’s public spaces, and is a key event for the City 
over the Christmas period. The event is the main annual Christmas Carols 
event for Perth.  

 
4.  Preference will be given to events which provide free attendance. 
 

The event is ticketed with prices of $10 per child, $15 per adult, and $40 for a 
family. All proceeds from the event are donated to charity.  

 
5.  Preference will be given to events which will be held exclusively in the 

city. 
 

The event will be held exclusively in the city.  
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6. Benefits to be provided to the City 
 

The benefits provided to the City are detailed in the recommendation section of 
this report. No additional benefits would be provided for the requested level of 
cash sponsorship of $40,000.  
 

Event Sponsorship Category: 
 

 Major Civic Partnership – Three to five years funding commitment, $50,000, 
plus CPI; 

 State and National – Three years funding commitment, less than $50,000, plus 
CPI; 

 Annual – Annual or historic funding, less than $20,000; 

 Start-Up/One-Off – Once only funding, less than $15,000. 
 
The applicant is considered eligible for event sponsorship under the Major Civic 
Partnership category, in accordance with Policy 18.8 – Provision of Sponsorship and 
Donations. 
 
Classifications are indicative only and subject to annual consideration. 
 

FINANCIAL IMPLICATIONS: 

ACCOUNT NO: 1486 5000 7901 
BUDGET ITEM: Recreation and Culture – Other Culture – Other 

Cultural Activities 
BUDGET PAGE NUMBER: 10 
BUDGETED AMOUNT: $435,345  
AMOUNT SPENT TO DATE: $304,000  
PROPOSED COST: $  36,015  
BALANCE: $  95,330  
 
All figures quoted in this report are exclusive of GST. 
 

COMMENTS: 

The City of Perth has been a long-time supporter of the Carols by Candlelight by 
supporting the event under its Event Sponsorship - Partnership program. The event 
will be held on Langley Park in 2015 and is expected to attract between 9,000 and 
10,000 people to the City on the Sunday before Christmas. 
 
The event increases visitation and creates vibrancy in the city. Organisers have 
requested cash sponsorship of $40,000.  Due to budget constraints, it is 
recommended that the Council approves sponsorship of $36,015 (excluding GST). 
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Moved by Cr Limnios, seconded by Cr Yong 
 
That Council: 
 
1. approves Event Sponsorship of $36,015 (excluding GST) to Variety 

WA to present the IGA Carols by Candlelight in Langley Park on  
Sunday, 20 December 2015; 
 

2. notes that the event organisers will provide the following 
sponsorship benefits to the City: 

 
2.1 the City of Perth logo to appear on: 

 
a. sponsor banners around the stage at the event; 
b. volunteer t-shirts worn at the event; 
c. all advertising in the Sunday Times and Perth Now in the 

lead up to the event; 
d. television advertising; 

 
2.2 acknowledgement of the City of Perth as a sponsor on the 

inside cover of the event program and on the giant screen in 
Subiaco prior to the event; 

 

2.3 the City of Perth to be verbally acknowledged in all radio and 
television advertising for the event; 

 

2.4 an invitation for the Lord Mayor to give a short Christmas 
message at the event; 

 

2.5 nine double passes for Elected Members and their guests to 
attend the event as VIPs; 

 
2.6 three additional double passes for City of Perth Officer 

representatives to attend the event with their guests; 
 
2.7 the Lord Mayor to be invited to provide a welcome message in 

the event songbook; 
 

3.  notes that a detailed acquittal report, including all media coverage, 
will be submitted to the City by March 2015.    
 

(Cont’d) 
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4.  notes that sponsorship/partnership agreements with event and 
program organisers specifically include a condition that no 
invitations/tickets/passes additional to the arrangement detailed in 
this report, are to be offered and thus received by the City and its 
representatives.  

 
The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 
 
 
Crs Limnios disclosed an impartiality interest in Item MP209/15 (detailed at 
Item MP201/15). 
 

MP209/15 DONATION 2015/16 – HELLENIC COMMUNITY OF 
WESTERN AUSTRALIA 

BACKGROUND: 

FILE REFERENCE: P1010627-30 
REPORTING UNIT: Community Facilities 
RESPONSIBLE DIRECTORATE: Community and Commercial Services 
DATE: 30 October 2015 
MAP / SCHEDULE: N/A 
 
The Hellenic Community of Western Australia Inc., has applied to the City of Perth for 
financial assistance of $15,000 to assist with costs associated with the annual 
Orthodox Easter services held at the Church of Saints Constantine and Helene in 
Parker Street, Northbridge.  The costs incurred include charges for traffic 
management, road closures and security for the Resurrection and Procession 
Service, the largest Crucifixion service, held in Russell Square commencing 29 April 
through to 1 May 2016. 
  
The City has assisted in meeting the costs associated with this significant event in 
the Orthodox Christian Calendar for a number of years with support as indicated: 
 

2006/07 $4,548 

2007/08 $3,300 

2008/09 $9,052 

2009/10 $16,320 



MARKETING, 
SPONSORSHIP AND 
INTERNATIONAL 
ENGAGEMENT COMMITTEE 

- 56 -  10 NOVEMBER 2015 

 

I:\CPS\ADMIN SERVICES\COMMITTEES\2. MARKETING\MKT151110 - MINUTES.DOCX 

 

2010/11 $10,000 

2011/12 $10,000 

2012/13 $12,000 

2013/14 $15,000 

2014/15 $17,000 

Requested/Proposed 
2015/16 

$15,000 

 
The Hellenic Community of Western Australia Inc. is comprised of three controlled 
entities; the Hellenic Community Benevolent Association, St Andrew’s Greek 
Orthodox Grammar School and the Greek Orthodox School of Western Australia. 

LEGISLATION / STRATEGIC PLAN / POLICY: 

Integrated Planning 
and Reporting 
Framework 
Implications 

Corporate Business Plan  
Council Four Year Priorities:  Community Outcome 
Capable and Responsive Organisation 
A capable, flexible and sustainable organisation with a 
strong and effective governance system to provide 
leadership as a capital city and deliver efficient community 
centred services.  

Policy 
Policy No and Name: 18.8 – Provision of Sponsorship and Donations 

DETAILS: 

The Hellenic Community of Western Australia Inc., located at 20 Parker Street, 
Northbridge, is a not for profit organisation that has operated since 1921.  The 
organisation relies mainly on volunteers to provide a range of services that include a 
play group, social event coordination, aged care, education and other charitable 
activities. 
 
The Hellenic Community of Western Australia Inc. has provided the following aims 
and objectives: 
 

 To promote the religious, moral and intellectual education and learning of the 
members of the Community. 

 To do and perform all acts, manners and things as are charitable and/or 
benevolent purposes having public benefit. 

 To render assistance for the promotion of welfare and relief of persons of Greek 
origin and/or Greek Orthodox Faith in necessitous circumstances, whether such 
circumstances are caused by social or psychological problems, old age, 
poverty, illness, disease or otherwise. 

 To promote and maintain a closer friendship between the members of the 
Community and other Australians generally and for that purpose support any 
national, patriotic or community purpose. 
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The organisation states that City of Perth residents benefit from services provided by 
the Hellenic Community of WA through: 
 
1 The celebration of a significant religious event within their Council (estimated to 

be 15,000 Greek Orthodox in Perth). 
2 The commercial trade from the influx of parishioner families who reside in other 

Council areas. 
3 The event is observed by other persons in Northbridge as Eastern Orthodox 

and non-Orthodox Easters coincide every few years and serves to promote 
inter-faith awareness through the public display of an important religious ritual. 

4 Assists the community at large through the Homeless Connect Program 
collecting food and clothing for the disadvantaged as well as offering the 
community hall free of charge for the Homeless Connect Program. 

 
The City of Perth is acknowledged each year in all media prepared by the 
community, including radio and print media.  In addition, acknowledgements are 
made in each Annual Report. 
 

FINANCIAL IMPLICATIONS: 

ACCOUNT NO: CL 29B26000 
BUDGET ITEM: Other Property and Services – Unclassified – Other 

Unclassified 
BUDGET PAGE NUMBER: N/A 
BUDGETED AMOUNT: $118,704 
AMOUNT SPENT TO DATE: $    5,962 
PROPOSED COST: $  15,000 
BALANCE: $  97,742 
 
All figures quoted in this report are exclusive of GST. 
 
A Financial Report of the Hellenic Community of WA for 2014/15 has been submitted 
with the application for funding from the City. 
 
Costs provided by the applicant for the 2015 celebrations include the following: 
 

Traffic Management  $  4,900 

Fencing  $     560 

Security $  3,500 

Sound Equipment $  1,237 

Reserve Hire; Event 
Parking 

$  3,000 

Road Closure Advert $  1,945 

TOTAL $15,142 
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The above amounts have been verified through invoice copies provided by the City’s 
Approvals Unit and the Hellenic Community of WA. 
 
It is anticipated that the costs may increase for 2016. The cost of advertising the road 
closures is organised by the City through the WA Local Government Association 
(WALGA), and the cost is influenced by how many other advertisements are placed 
in the newspaper. The normal cost of the advertisement is between $3,000 to $4,000 
which may increase the overall cost to the Hellenic Community.   
 
Other costs to be borne by the Hellenic Community for the 2016 Greek Easter 
celebrations amount to $3,540 and include flowers, candle cups to collect wax, 
cleaning of the Church, crowd barriers and additional electricity costs. 
 

COMMENTS: 

The organisation has operated for 92 years during which time significant 
contributions have been made to the community at large by the Greek community. 
 
Future Cultural Sponsorships/Donations such as this will be considered within the 
context of the upcoming review of the Donations and Sponsorships policy so that 
similar applications can be considered in a more consistent manner. 
 

Moved by Cr Yong, seconded by Cr Chen 
 
That Council approves a donation of $15,000 (excluding GST) to the 
Hellenic Community of Western Australia Inc. to assist with costs 
associated with the Greek Orthodox Easter services to be conducted in 
Parker Street, Northbridge commencing 29 April 2016. 
 
The motion was put and carried 
 
 
The votes were recorded as follows: 
 
For: Crs Chen, Limnios and Yong 
 
Against: Nil 

MP210/15 MOTIONS OF WHICH PREVIOUS NOTICE HAS BEEN 
GIVEN 

Nil 
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MP211/15 GENERAL BUSINESS 

Nil 
 

MP212/15 ITEMS FOR CONSIDERATION AT A FUTURE MEETING 

Nil 
 

MP213/15 CLOSE OF MEETING 

 
5.28pm There being no further business the Presiding Member declared the 

meeting closed. 















































































































































































































Event Website clearly shows Langley  
park as host venue and an image of the city  
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Press Coverage 
PR reach was over 70M eyeballs 
this was up year on year by approx 20%  
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TV Coverage 
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Ch 9 Live from the event  
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Primo Life  Subiaco Post 
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Fresh Supplement in the West Australian 
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Cont.. 
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Cont… 
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Sunday Times feature Event Director Simon Wilson 
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Sunday Times 
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The West Australian 
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Perth Now    STM 
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The West Australian 
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Sydney Morning Herald 
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Blogs 
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Blogs 
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Sydney Morning Herald   The West Australian 
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City of Perth partnership 2015 

• Major Sponsor of Taste of Perth 2015  
• Category exclusivity no other government organisation as 

a major partner 
• Lord Mayor to be invited to opening night and gala night 
• Display stand for City of Perth promotion 
• Host the Fri lunch session of Taste of Perth 
• 400x general admission tickets  
• 30x VIP tickets 
• 9 gala evening tickets for elected members 
• City of Perth logo used across all marketing materials 
• Staff discounted tickets  
• Post event report 
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Key Objectives 

• Increase visitation to the metro city area 
– Taste of Perth attracted  11,153 unique visitors to 

Langley Park 
– Feedback shows that the city dwell time from 27.4% 

of visitors was over half a day 

 
• Encourage use of City Public spaces 

– Taste of Perth occupied Langley Park and over 
11,000 visitors directly attended the space for the 
event  

– The location and accessibility of the venue for Taste 
of Perth was ranked 2nd by visitors as the main 
reason for attending the event, second only to 
tasting dishes from the city’s leading restaurants 

 

 
• City of Perth branding and logo was used across all 

the marketing material as major sponsor 
 

• Langley Park was referenced in the majority of all 
editorial press about the event and as such was 
picked up across the entire event press campaign 
and an image of the park and city was chosen for 
the photo press launch resulting in great media 
pick up 
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Key Objectives 

Provide an economic benefit to businesses within the 
municipality 

• Taste of Perth generated over $350,000 in revenue 
for local business, restaurants and vendors over 
the 4 days. (restaurants, exhibitors and sponsors) 

• In addition approx  $420,000 was also spent with 
local contractors, suppliers and service providers 

• The event worked with volunteers from local 
colleges to give experience in restaurant/catering 
and events as part of course work. 

 

Generate Free to attend Events in Public Places 

• On Friday for the first session held from 12.00-
4.00pm, Brand Events provided up to 2,000 
complimentary passes to the City of Perth to help 
generate free events in the City of Perth public 
places within the City for patrons to attend. This 
was promoted to the City of Perth trade database, 
the City of Perth social media databases, City of 
Perth staff and volunteers 

• The results show that the Friday lunch time 
attendance was increased 117% year on year  
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City dwell time survey results  
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Gala Night 

• A fantastic night with 
over 200 guests 
hosted in the tee 
pees  

• Deputy Mayor Rob 
Butler was in 
attendance  

45 
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Overall Wrap 
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• The event received an unprecendeted amount of rainfall during 
the wkd of the festival. (see weather advice) 

• Rather than cancel the festival as many other organisers did (such 
as Perth Home Grown).   Brand Events invested money to secure 
the event’s success despite the challenges, to keep good the 
event for pre booked ticket holders and major sponsors 

• Brand Events decided to spend and invest to ensure strong 
weekend visitation, we invested $ in more radio and online 
advertising 

• We also gave a large number of complimentary tickets to local 
restaurants and hotels for their guests 

• Brand Events took a large loss this year and chose not to cancel to 
ensure damage limitation to the brand and its associated partners 

• In order to limit any parks damage we also took longer to bump 
out and restricted vehicle access to protect the park again at a 
cost 

• We honored all visitor tickets to any session and made this clear 
throughout the marketing campaign and social channels 

• We gave out free ponchos and umbrellas to all visitors to the 
event  

• Given the wet weather it is remarkable and true testament to the 
event that over 11,000 people still turned out this is simply 
unheard of in bad weather in Perth 

• Feedback compared to year 1 is overwhelmingly positive and 
gives us a great base to make 2016 our best yet 

 

 



Taste of Perth plans 2016 
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• Visitor feedback from the 2015 event has been very encouraging, there were few complaints and these 
were mainly about weather.  The plan is to grow the event in 2016 and invest in key visitor 
attractions/features. 

• New features for the 2016 event include: 

– Chefs Skillery 

– Chefs Table  

– Electrolux Cooking School  (visitors will be able to cook along with chefs using Electrolux appliances) 

• Electrolux have signed an agreement to remain the presenting partner for next year’s event and Lurpak 
the major sponsor would like to come back and will sign in Jan 2016 

• From Dec 2015 will have an office in Perth, Claire Back (originally from Perth, will direct Taste of Perth and 
Gourmet Escape) 

• We have already signed x5 restaurants and plan to reveal these in February 2016 

• VIP lounge received excellent feedback within so we will retain this and improve the VIP offering once 
again 

• We will increase the corporate hospitality offering encouraging city workers to come down on Friday lunch 
and evening with a promotional offer 

• Following the acquisition of Brand Events by WME IMG , Taste of Perth will benefit from the global access 
to international chefs and publicity 

 

 



City of Perth proposition 

CONTRIBUTION – CITY OF PERTH  
• Taste Festivals are seeking the following support from City of Perth in the form of a sponsorship: (Please note the contribution request has not increased by CPI and 

benefits have increased) 
• Event Dates: 29th April – 1st May 2016 (to be confirmed) 
•  Provision of in-kind sponsorship of reserve hire and all associated fees, including parking, public building fees and noise monitoring fees 
• AUS $30,000 + GST  financial contribution to the event, to be used towards the provision of key event services 
• Marketing support from City of Perth outside the Eat Drink Perth campaign, including: 

– City banner advertising 
– City of Perth and Show Me Perth marketing campaigns 
– Multiple eDM coverage across relevant city databases e.g. Show Me Perth 
– Inclusion in the “What’s On” guide 
– Combined social media campaign across City of Perth channels 
– Radio and TV support where possible 

BENEFITS OFFERED FOR – CITY OF PERTH 
• Recognition as Major Partner for Taste of Perth 2016  
• Opportunity for Lord Mayor to open festival and host Gala Night as official launch event of Eat Drink Perth 
• An opportunity for at-event onsite visitor engagement (i.e. a Retail tenant Reception) and City of Perth data capture through display or exhibit in a prominent 

position at the Festival (NEW) 
• 50% off ticket offer for staff, friends and family 
• Private hospitality package for up to 30x clients, visitors and city guests, including: (NEW) 

– Fast track entry 
– Exclusive use of private space within the festival 
– Complimentary bar throughout the session 
– Luxury private bathrooms 

• City of Perth Session  
• Option to present Session 2 (Friday lunch) as a “City of Perth presents Taste of Perth” session, allowing City of Perth to really take ownership and connect their 

branding with the festival.  It will provide access to all for the event, as well as hitting a key objective for City of Perth. 
– Session could possibly be offered free of charge to any traffic driven through a City of Perth / Show Me Perth portal – i.e.  

• consumers that sign up to a Show Me Perth database, or  
• consumers that purchase items from participating City of Perth businesses within a selected period 

– These visitors could be asked to contribute a gold coin upon entry – which will be donated to a charity of City of Perth’s choosing 

• Lessons from the 2015 City of Perth session will be applied this year to allow for better communication of available tickets and increase uptake in complimentary 
admission. 

• Complimentary Tickets 
– 400 general admission tickets to the event (value $12,000) 
– 30 x VIP tickets  not including crowns (value $2,100) 
– 18 x Gala Opening tickets (value $570)  

• Marketing Benefits 
– City of Perth logo to be used in every instance of major logo placement across all ATL and BTL marketing  
– City of Perth logo to be included on selected onsite branding throughout the festival 
– Complete integration into the consumer marketing and PR campaign and throughout a multi-channelled campaign targeting the greater Perth area.  49 



Taste of Perth 2016 

Taste of Perth 29 April-1 May 2015 
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EVENT SPONSORSHIP ACQUITTAL 

Privacy 

The personal information collected on this form will only be 
used by the City of Perth for the sole purpose of providing 
requested and related services. Information will be stored 
securely by the City and will not be disclosed to any third 
parties without your express written consent. 

Copyright 

I authorise the City of Perth to reproduce any attachments 
provided with this form for internal purposes only. 

City of Perth 
Council House 
27 St George’s Terrace, Perth 
GPO Box C120 Perth 
Western Australia 6839 

ABN 8378 0118 628 

Phone: (08) 9461 3139 
Facsimile: (08) 9461 3083 
info.city@cityofperth.wa.gov.au 
www.perth.wa.gov.au 

Instructions: Please print clearly in BLOCK letters, using black pen in the spaces provided. 
Incomplete, or illegible forms, will not be accepted. 

NOTE: Please ensure that your acquittal is sent to the City of Perth within 6 weeks of the 
event. 

1. APPLICANT DETAILS

Applicant Type: Individual: Organisation: Group: 

Surname: Wartzki First Name: David 

Organisation: Apex Club of Perth 

Position: Carols Director Telephone: 

Mobile: Facsimile: 

E-mail: 

Postal Address: 

Postcode: 

2. EVENT DETAILS

Event Name: IGA Carols By Candlelight 

Event Dates: From: 21/12/14 To: 6.30pm 

Event Times: From: 21/12/14 To: 10pm 

3. ATTENDANCE DETAILS

ACTUAL 
number of 
participants: 

316 
ACTUAL number of 
audience / spectator 
attendance: 

9404 

How did you arrive at these figures? 
Our calculations on the numbers are 9,004 paid at the gate, 150 band, 150 VIP’s, 250 IGA 
family guests, 70 Apex Volunteers, 50 Crew, 14 St Johns  & 32 food vendors = 9,720 

I:\CPS\Admin Services\Committees\2. Marketing\AS151104 Reports\8 Sch - EVENT SPONSORSHIP ACQUITTAL - IGA Carols 2014.pdf

SCHEDULE 6



F0055 (23/01/12) MKT P1010627 

Were the numbers more or less than expected? Why? 
Yes - the grounds were at near maximum capacity and met our expectations. 

Give the opportunity, what would you do differently to boost numbers? 
Not really a lot as we are nearly at 100% capacity and our current marketing is working 
well to maintain this number each year. 

4. FUNDING DETAILS

When you submitted your application, you included a budget listing income and expenditure. 
Please refer to the template attached, and match your budgeted amounts (as per your 
application form) to your actual amounts (the actual costs, as per your balance sheet). 

Please note that figures need to be correct. The City may ask to see your receipts. 

Are there any significant variances between your budget and actuals? Please detail. 
Yes - we were able to negotiate a significant saving on our sound, stage and lighting 
suppliers due to a deal down with Big Bang Productions to use the grounds the night 
before for Metric Promotions to hold a big Wonderland of Sound gig with them paying for 
these costs on our behalf. This resulted in a huge cost saving of over $42,500 to the club 
and able us to donate our biggest ever amount. This is a "one off" event saving. The 
budget for the event was $150,000 and with the saving of $42,500 (as above) it should 
have cost $107,500 however the cost actual cost was $110,677.07 - hence over budget by 
$3177.07 

Did you receive other grant of sponsorship funding? Please detail. 
Yes we received a grant of $22,000 including GST from Lottery's West for assisting with 
infrastructure costs and production costs. 

5. EVENT SPONSORSHIP ELIGIBILITY CRITERIA

In your Event Sponsorship application, you agreed to satisfy the following eligibility criteria. 
Please provide in the relevant spaces below information that shows how your event met the 
criteria listed. 

CRITERIA: The total value of the Event must exceed the cost of sponsorship 

Response: 
Yes the cost of the event was $110,677.07 and exceeded the sponsorship provided 

CRITERIA: The event must contribute to the achievement of one or more of the City’s 
marketing objectives: 

 increase visitation to the City;

 encourage use of the City’s public spaces;

 generate free events in public places within the City for patrons to attend;

 increase activity and tourism within the City of Perth;

 provide an economic benefit to businesses within the municipality;

 provide cultural, arts and entertainment opportunities to the local community;

 promote Perth as the premiere destination for business, entertainment, culture and the arts.
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Response: 
The Apex club of Perth strives to ensure that Carols by Candlelight is Perth’s premier 
Carols by Candlelight. This comes in the face of ever increasing suburban competition. 
By bringing to Perth international acts such as Tom Burlinson, Rhonda Birchmore, Kate 
Cebarno, Lucy Durack, Suzie Mathers, Jay Weston, Robbie Anderson, Jerrie Demasi, Mia 
Milan and Aldo de Toro the event has international significance. 

Every year around 9,000 people come to Perth for Carols by Candlelight. The early 
6.30pm start time for the children’s show and the main event at 7.30pm with gates 
opening at 4pm, so many people will do shopping or eat in the city prior to attending 
Carols.In addition to the $140,000 that will be spent on staging the event, additional 
expenditure will come on items such as food, parking and transport. 

Carols by Candlelight is held every year at 7.30pm on the Sunday before Christmas. This 
is a period that would generally be fairly quite in the City without Carols 

Carols by Candlelight has a long and proud history of being run in Supreme Court 
Gardens and is one of the few annual events to be held at this venue. This event helps 
create public awareness of one of Perth’s finest park areas. 

Carols by Candlelight is both a cultural and arts based event with a proud 70 year history. 

Attendance of Carols by Candlelight costs only $10 per person, and a family pass of 2 
adults and 2 children is only $30. Costs are deliberately kept low in an effort to provide 
and affordable family night. Although attendance fees are charged by Apex this is done 
to raise money for charity organisations. All proceeds from Carols by Candlelight are 
donated to local charity groups. 

Carols by Candlelight in Perth is the only Carols evening run by Apex (WA) and is held 
exclusively in The City of Perth. Many outside groups call us to plan their Carols on a 
different night to ours. 

CRITERIA: The event must take place in the public spaces of the City of Perth 

Response: 
Yes event has always and will remain in the Supreme Court Gardens Perth. 

CRITERIA: Preference is given to events that provide free attendance 

Response: 
Our event is ticketed however at a very reasonable price of $10 per person and $30 family 
pass (2+2) and this enables us to donate around $50,000 to $70,000 per year to WA 
charities as long as we get the cost of the event covered by sponsors. This year as its 
our 70th Year and we secured a second party to carry the large cost of sound, stage and 
lighting we should be able to donate a record of over $90,000 !  

EVENT SPONSORSHIP ELIGIBILITY CRITERIA … continued 

CRITERIA: Preference is given to events that will be held exclusively within the City of 
Perth 

Response: 
Event is only held in the Supreme Court Gardens Perth and nowhere else. 

CRITERIA: The Applicant must detail how they will promote the support of the City of 
Perth. 
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RESPONSE: Please list the benefits provided to the City as part of the sponsorship agreement 
Either side of the stage large banners is erected detailing all sponsors. This banner 
prominently displays the City of Perth crest. The City of Perth’s crest is displayed on 
Tshirts worn by around 70 helpers on the night. The City of Perth are acknowledged as a 
sponsor on the inside cover page of a full colour 40 page program that is given out free 
to everyone attending. The City of Perth will also be thanked for their support on a 
revolving show of sponsors displayed on the Giant Screens prior to the event. 

The City of Perth also receives a full page in our 40 page song book to advertise 
whatever they wish. We reserve the inside back cover for the City as a highly valued 
sponsor. 

The City of Perth’s crest will be included on $75,000 of advertising in The Sunday Times 
and Perth Now, in the Sunday times. 

The City of Perth’s crest will be displayed as well as verbal acknowledgement in $32,000 
of Channel Nine television advertisements through Appealathon. Verbal acknowledgment 
will be given to the City of Perth in 150 ($28,000 worth) 6PR radio advertisements. 

Television advertisement ends with – “Supported by The City of Perth, Channel Nine, 
Lottery's West, Sunday Times, Perth Now, and 882 6PR…. 

Radio script end with – “IGA Carols by Candlelight proudly supported by………….City of 
Perth, Channel Nine, Lottery's West, Sunday Times, Perth Now and 882 6PR 

It has been a long running tradition that the Lord Mayor gives a short Christmas message 
on the night of which she did and it was well received. 

The Lord Mayor also gets a full page in our song book to write their Christmas message 
from the City. 

COMMENTS 
Please provide any other information that you think is relevant to your acquittal 

This year was the first year the event has been televised on Channel Nine at prime time 
being 7.30pm Tuesday 23rd Dec, thanks to this being televised there was a huge amount 
of additional advertising provided by Channel Nine in respect to promoting the event.  
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EVENT BUDGET VS ACTUALS TEMPLATE 

Please copy the budget column directly from your application – and exclude GST. 

INCOME BUDGET ACTUAL EXPENSES BUDGET ACTUAL 

Earned income Administration costs 

Gate Entry 65000 60845 

Crowd Donations 15000 12146 

Subtotal $80000 $72991 Subtotal $0 $0 

Grants and 
sponsorship 

Operating  costs 

City of Perth 40000 36015 Event costs 105000 64648 

IGA 71000 70000 (Huge saving on sound 

Lottery's West 15000 20000 stage and lighting) 

Subtotal $105000 $64648 

Marketing and 
promotion 

Subtotal $126000 $12601
5 

Other income 

Food Vendors 2800 3200 

Perron / Packers 5000 0 

Subtotal $0 $0 

Staffing / labour 

Subtotal $0 $0 

Artists/ Entertainment 

Guests artists and cost 45000 46029 

Donation to Charities 63800 91529 

Subtotal $7800 $3200 Subtotal $108800 $13755
8 

In kind support In Kind support 

Sunday Times / Perth 
Now 

25000 75000 Sunday Times / Perth 
Now 

25000 75000 

6PR 882 28000 28000 6PR 882 28000 28000 

Channel Nine / 
Appealathon 

32000 45000 Channel Nine / 
Appealathon 

32000 45000 

Subtotal 
$85000 

$14800
0 

Subtotal 
$85000 

$14800
0 

INCOME TOTAL $298800 
$35020
6 

EXPENDITURE 
TOTAL 

$298800 
$35020
6 
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