
































































































































































































Visitor research describing words 
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WA Location count   
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$ spent  
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Marketing Overview including City of Perth Logo 
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Print Advertising 
• The West Australian  
• 8 Page Themed Supplement in Fresh 
• Sunday Times Magazine  
• Scoop  
• Primo Life 
•  Taste of Perth marketing collateral including 25,000 restaurant cards in Taste of Perth participating restaurants, 700 A3 posters 
distributed around metro Perth 
• Flyering staff  distribute 10,000 flyers across various venues from Twilight Hawker Markets, Leederville Farmers Market, Subi 
Farmers Market, Perth City Farmers Market, St George’s Terrace, Central Train stations in rush hour all in the lead up to the event 
• Taste of Perth Menu Card inclusions including Electrolux full page back cover ad – print run of 10,000  
Outdoor Advertising 
•Bus sides – 20 bus sides 
•Ooh Media screens –2,544,000 reach 
•Executive Channel screens – 75,669 unique visitors fortnightly 
•Letter Box drops – 12,500 drops overall reach 25,779 
TV Advertising 
• Foxtel Lifestyle Food  advertising: 15 x 30 spot on The Lifestyle Channel and 15 x 30 spot on Lifestyle food during the 27th April-17th 
May 2015 
• Channel 7 Advertising: 15 x 30 spot 
• Channel 7 - Billboard advertising across relevant food & lifestyle 
Radio Advertising  
• Mix FM radio advertising  
• Mix FM sound checks including Electrolux name checks – 5 x 30 second spots over the weekend of the festival 
Online 
• Taste of Perth website – total page views: 140,763 
• Taste of Perth eDMs 13 x eDMs to subscriber database of 12,000 
• Ticketek website & eDM 
• Taste of Perth Social Media channels – Facebook 5864 followers, Instagram 1414 followers and Twitter 842 followers 
• Third party promotions including but not limited to: RAC eDM 400,000, Breakfast in Perth eDM 116,000, Pegasus eDM 44,000, 
MRGE 45,000 
• Sponsorship of Perth NOW homepage, 856,000 reach 
 
 

 
  
 

 



Marketing campaign 
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Event Website clearly shows Langley  
park as host venue and an image of the city  
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Press Coverage 
PR reach was over 70M eyeballs 
this was up year on year by approx 20%  
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TV Coverage 
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Ch 9 Live from the event  
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Today Tonight  

22 



News.com.au 
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The West Australian 
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Melville Times   Southern Gazete  
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Primo Life  Subiaco Post 
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Fresh Supplement in the West Australian 
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Cont.. 
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Cont… 
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Cont… 
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Sunday Times feature Event Director Simon Wilson 
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Sunday Times 
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The West Australian 
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Perth Now    STM 
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The West Australian 
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Sydney Morning Herald 
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Blogs 
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Blogs 
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Sydney Morning Herald   The West Australian 
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City of Perth partnership 2015 

• Major Sponsor of Taste of Perth 2015  
• Category exclusivity no other government organisation as 

a major partner 
• Lord Mayor to be invited to opening night and gala night 
• Display stand for City of Perth promotion 
• Host the Fri lunch session of Taste of Perth 
• 400x general admission tickets  
• 30x VIP tickets 
• 9 gala evening tickets for elected members 
• City of Perth logo used across all marketing materials 
• Staff discounted tickets  
• Post event report 
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Key Objectives 

• Increase visitation to the metro city area 
– Taste of Perth attracted  11,153 unique visitors to 

Langley Park 
– Feedback shows that the city dwell time from 27.4% 

of visitors was over half a day 

 
• Encourage use of City Public spaces 

– Taste of Perth occupied Langley Park and over 
11,000 visitors directly attended the space for the 
event  

– The location and accessibility of the venue for Taste 
of Perth was ranked 2nd by visitors as the main 
reason for attending the event, second only to 
tasting dishes from the city’s leading restaurants 

 

 
• City of Perth branding and logo was used across all 

the marketing material as major sponsor 
 

• Langley Park was referenced in the majority of all 
editorial press about the event and as such was 
picked up across the entire event press campaign 
and an image of the park and city was chosen for 
the photo press launch resulting in great media 
pick up 
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Key Objectives 

Provide an economic benefit to businesses within the 
municipality 

• Taste of Perth generated over $350,000 in revenue 
for local business, restaurants and vendors over 
the 4 days. (restaurants, exhibitors and sponsors) 

• In addition approx  $420,000 was also spent with 
local contractors, suppliers and service providers 

• The event worked with volunteers from local 
colleges to give experience in restaurant/catering 
and events as part of course work. 

 

Generate Free to attend Events in Public Places 

• On Friday for the first session held from 12.00-
4.00pm, Brand Events provided up to 2,000 
complimentary passes to the City of Perth to help 
generate free events in the City of Perth public 
places within the City for patrons to attend. This 
was promoted to the City of Perth trade database, 
the City of Perth social media databases, City of 
Perth staff and volunteers 

• The results show that the Friday lunch time 
attendance was increased 117% year on year  
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City dwell time survey results  
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Gala Night 

• A fantastic night with 
over 200 guests 
hosted in the tee 
pees  

• Deputy Mayor Rob 
Butler was in 
attendance  
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Taste of Perth 2016 

Taste of Perth 29 April-1 May 2015 
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